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ABSTRACT

This research was to study the appropriateness level of consumerist values of lower
secondary students at Chiang Mai University Demonstration School, who were enrolled in 2™
semester of 2002 academic year, and compare such values by their gender, age, class level,
people with whom they stayed, and parents® education. The 234 subject-sample was stratifiedly
randomed from the 595 student-population with 95% level of confidence. The instrument used
was a questionnaire which had three parts: respondents’ general data, the consumerist values test,
and open-ended questions. The statistics used were mean, standard deviation, and percentage.
F-test and t-test were used to compare the subject’ appropriate consumerist values.

The findings are students’ consumerist values was at “appropriate” level, and

students with different class level had different level of appropriate consumerist values but those
with different gender, age, and people with whom they stayed with, had no difference in their |

appropriate consumerist values.



