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Abstract

This is a study entitled "An anélytical Study of the
AIDS Media Produced By Different Sections From 1989 to 1992" in
which a quantitative study was used and the data collected from
the active involvement with the different sections or
organizations ‘related. The data were taken from important AIDS
media which had been used in campaigning against AIDS disease at
the time the contagious disegs was an epidemic. The target area
was in eight provinces in the Upper Northern Region and the media
were gathered from various sections in Bangkok. The study is
divided into 3 main parts :

Part 1 : a survey study of media from different
government sections as well as private sectors in the Upper
Northern Region and in Bangkok that produced media to publicize

and campaign against the AIDS disease from 1989 to 1992.




Part 2 : an analytical study of the media based on the
types of the organizatioﬁs that produced the media, types of
media, target groups, contents, forms of presentation, and the
learning objectives.

pPart 3 : an analytical study on the suitability of the
media according to psychological and social contexts of the
target group.

Ever since the public announcement of the AIDS disease
in the year 1984, there have been a vast variety of media
produced by government sections and private sectors that aim at
publicizing and campaigning against AIDS in different forms and
which have been widely used and distributed. Most of these media
come in the forms of printed matters or audio visuals.

of about 400 pieces of media that had been gathered from
different.sectiohs and studied, 81 were selected to conduct this
analytical study. It was found that these media including the
printed and the audio-visuals came in dfferent forms. They
include the processing media, activity-based media, and other
kinds of innovation. These media in general have not yet
distinguished clearly the target group in terms of sex,
ethnicity, risky behaviour, age, area, etc. Most were said to be
"suitable for all", but were inappropriate to be used with any
particular/specific target group. Most of these media put an
emphasis on giving knowledge such as the background and detail of

the AIDS disease, blood testing, self-conduct, the impact of the




disease on the AIDS patients, a preventive measure by using
condoms, etc. But only a few media focused on building the
people’s awareness in order to change their perspective and their
risky behaviour. Most media were superficial and shallow such as
mottos and came in such forms as cartoon with captions, or short
question-answer. And a number of these media presented the
information that emphasized on language perception or ready-made
information for memorization. Only a small proportion of these
media focused on perception of attitude or an improvment of
psycho-motor skills. None of them put any emphasis on
intellectual perception, and thinking strategy.
| Most of the media used in this analytical study are
unsuitable for the target group in terms of psychological as well
as sociological contexts. The psychological context includes
patterns of léarning, fundamental needs, inspiration, previous
experience, and personal character. The sociological context, on
the other hand, includes different social-related behaviour such
as social framework of éé;h community, the interrelationship
within each group, beliefs and life style, education and
economicconditions of each group, both in the past and at present.
The results of the study as a whole show that most media
were just copies of the previous ones and were not different in
terms of contents, forms of presentations or learning objectives.
Most of these media emphasized on language perception or

memorization and repetition of others’ ideas.




