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ABSTRACT

This study has four objectives. First is to examine the structure of major export markets
in which Thailand sold its commodities in the People Republic of China (PRC). Second is to
undertake analysis on factors having effects on Thailand’s export expansion into the PRC market.
Third is to determine the comparative advantage position of Thai exports to PRC market in
comparison to other major cémpeting exporting countries. And fourth is to determine the priority
of importance of Thai exports in the PRC market. This thesis focused on the top 24 Thai
agricultural export commodities to PRC. It was based on the interview of 11 Thai exporters and
secondary information from both private and govemment sectors. The major analytical tools
employed to explain the market structure of the commodities that Thailand exported to PRC were
the Concentration Ratio and the Herfindahl-Hirschman Index. It was found that most export
comumodities had low competition because there existed only a few large exportiﬁg countries ahd
t-heir market shores were substantially different from those of small exporters. Out of the 24

commodities studied, 20 had high concentration ratio with Thailand being the large market



share holders in almost all commodities. The remaining four commodities had moderate
concentration ratio and they were frozen shrimps and prawns, cuttlefish and squids, frozen fresh
fish and vegetable seeds for planting.

7 The constant Market Share Model: CMS was utilized to investigate the factors affecting
the expansion of Thai exports to PRC market. Six commodities were found to be growing due to
the growth effect, the commodity effect as well as the competitiveness effect. These included
crude palm oil, cassava, rubber latex, manioc starch, fruits (guava, mango, and mangos), and
broken rice. Eight commodities that experienced the expansion due to the growth effect and the
competitiveness effect were cuttlefish and squids, banana, fresh durian, dried fruits, fish fillets
and oﬂwr {ish meat, live plants, cut flowers, and lacs. The commodity which had increased in
PRC market as the result of the growth effect as well as the commodity effect was the technically
speciﬁed natural rubber (TSNR).

Six commodities that were able to expand because of the growth effect solely were
smoked rubber sheets, frozen fish, rice, dextrin and other modified starches, other fresh fruits, and
other starches. Meanwhiie, the othef three commeodities: frozen shrimps and prawns, chilied
shrimps and prawns, and vegetable seeds experienced export shrinkage compared to the previous
year’s levels.

The analyses based on the Revealed Comparative Advantage Index: RCA as well as the
Dynamic Revealed Comparative Advantage method indicated that in 2004 Thailand had
comparative advantage over other competitors in 23 commodities with crude palm oil being the
only exception, _

From the RCA trend over the five year period from 2000 to 2004, The RCA indices of
. the 9 commoditiés had increased while the RCA trends of the other 15 commodities had declined.
Consequently, six commodities could be categorized as “Falling stars” namely fish fillets and
other ﬁsh meat, live plants, cut flowers for making bouquets or flower arrangements, banana,
dried fruits and lacs. Four commodities: cassava, fruits (guava, mango, and mangos) small broken
rice, and crude palm oil were considered the “Rising stars”, Fresh_ durian was the only commodity
with “Lost opportunity” in PRC market. Three commodities were found under the situation

“Lagging opportunity” and 10 others were in “Follow retreat” position.



