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ABSTRACT

The independent study entitled the market structure and marketing channel of dehydrated
longan manufacturing year 2000 has 4 main objectives. Firstly, to study structure and marketing
channel of dehydrated longan. Secondly, to siudy marketing management and administration for
dehydrated fongan products. Thirdly, to study export problem and obstacle of dehydrated longan
products. Fourthly, to find out the policy measures for market problem solving of dehydrated
longan products.

The research result showed that the market structure of dehydrated longan products was
the market comprised with a large number of small scale producers. Meanwhile, the buyer market
was oligopoly that exercise some monopoly power. The research result of marketing channel of
dehydrated longan products indicated that the total product of dehydrated longan came mainly
from the small scale producers that accounted for 63.86 percent of the total amount in market.
The rest or about 24.40 percent and 11.74 percent came from the producer who act as both
producers and collectors, and the producer who act as producers, collector and exporter,
respectively, For the small scale producers they sold their products to the producer who act as

both producers and collector that accounted for 8.33 percent. They also sold their products to the



collectors that accounted for 36.44 percent, through product collectors and exporters about 10.86
percent and through producers who act as producers, collectors and expotters accounted for 8.23
percent. Meanwhile, the producers who act as collectors sold their products to product collectors
and exporters accounted for 15.43 percent. They also sold to producer who act as producers and
exporters about 10.54 percent and sold to importers about 6.76 percent. For the producers who
act as both product collectors and exporters sold their products to the importers that accounted for
43.25 percent. For the product collectors after their collecting process, they sold their products to
exporters about 23.70 percent, and sold to producers who act as both product collectors and
exporters about 12.74 percent. For product collectors and exporters, they sold their products to
importers about 49.99 percent.

The research result involving market administration and management of dehydrated
longan products found that the exported dehydrated longan products must have grading system
and standardization process according to each type of grading namely, grade AA, grade A, grade
B and grade C, respectively during the standardization process the contaminated substances must
be screened and the level of longan texture humidity must be less than 18 percent. The texture
color of dehydrated longan products could be ranging from brown to dark brown color, with
good smell and without unpleasant burning odor. The products have to package in the paper box
according to grading system and their quality before exportation

The research result involving market problem and obstacles found that since the long-
gan grower always has their production probiem especially, the uncertainty of product standard
More over, the longan growers also lack of the knowledge and skill in food processing procedure
and moreover, such dehydrated process try to spend very short of time for dehydrating.
Therefore, the outcome from such processing procedure would be low quality and inconsistent
with consumer demand. The longan grower faces with the situation of capital shortage that causes
of low quality and low standard of dehydrated longan product as well as shortage of the storage
facility.

Policy recommendation obtained from the research result are as follow; government

should implement the training program on food processing, supporting and try to make capital



and fund available for the need of longan growers for their dehydrated process. Try to expand the
exporting market through trade exposition and exhibition. Moreover, government should support
and promote the market fo-r dehydrated longan products to be close as the perfect competition
market in order to reduce monopoly power of buyer as well as to define benchmarking for

product standardization and together with the expansion of storage facility.



