v '
Qs Ssley e

A A o 3 a ' o Y = o
YorioNN1IAHAIULIDDATY éﬂﬁ]'ilﬂ‘l"lllﬂﬂﬁwﬁﬂﬂQﬂﬁQﬂﬂJ@Qﬂ'ﬁiﬂf‘U5ﬂ15i‘niﬁW‘n

SHAAIUAT
z; 97 el A = = oo 4
Hodie MAT0IAT UNAD TOR TN
IRIEgIAAINIUMIR

annssumsaeumsauaudas:  weas. Usziasy lvefind  Ysesrwunssunis

o o -
WA.AY. HRYa @995y NITUNTS
WL, RIYDI 1¥A9195  AITUAIS
L ]
UNAALD

o Ao r d 9 = o o a0 o a s
asanuilsvhlinanoglasnvesms 19usms nsdwiswaaiud luwadunedies
ar @ 1At g o = = @ A
Jandadoddvi iiagilszasindnvoanisfinw 4 dsems Ae dszarsusn Fnwiledodiing
[ < 3 o as a  ar 1 s = = = = Q ¥
aogilainvoamsléusms Insawnsdadaua? Usemshaes Anwidangdnssulumsls
=y w o ¥ Y P = - g = ¥q 3 = Aty Y =
vims insthmisviedauda  dsemaiany Anudainuadvesdisuimafddenisidusnis
Tnsdwiswadud?  wagtszaisi@ Aowidennwinnud liasmanavesdindaly1dly
uFms Insiwisiaduda
el d v 1w 1 T [ P= A
Fasdne hudeyannuuaenniueinngudioge Taeutuily 2 aqu Aenqui
- @ o 1 ar o T ar ] Y " oa 1 ar oy
melduims Insdnisdadiud msdudtedilaeiinmsqudlediwuuiuey 9ndld
* a ¥
vinshndetinssiadiuds o dninsuSmsInsdng 4 uds sustavue 200 @001
oA Y o @ ¢ a0 o o ] " ' ey v w ¥
uaznguil Wiaelusms Insdwnsdaduds imsgqungudiesn Taedinmyquaiodian
v
Fugii nagudiswns S33amie dnSew dnfiny wilneuuidndedu nquilszan
v E
sunall sauvianua 100 davd1
nnramsaneedvhifinadentsiduSnisInsdmisiadouds wuhglamdidud
3
Q = ' s - A Qr ar ] = or
vutffanfluglameddinademsdadulede  FeszdudasarldvSmsInsdniianacnzld
vimsimudn  dammnnz@enlduinmsdunaunudiohoududasa insdwd dmfums

TavadsznduiusinadonisaaaulalFusms uazdwsSns Insdwdsvad g idusms



o
Tnsdmnmalnaludsemaranlsendacy-l 123418 sziinnudosnsgeldusms Insdns

SHAEIUA
A d

= = o o o (] Qs t 1 o W
noanssulunslduSars Insindsdadandr  wundnanazdondefidninay
= a v A 9 a a  Ja e = as
ysms Insfwnunnhamundy  uazlvuiois Insdwnnduannaion sntiag
a a ] as y 1 1 A =y or s é’
Insiwiswadwdnedolissiigade 100 um FlduTmsInsAniiouns 1-5 ass Taold
Tugram 12011600 u. dAsdegazdudwazInsmeludesdumnnimielng {14
= (=Y Y ar o o ] ar Qs ] @ o ot
uims ldilswAvazaming Insdwiswadauda Tymmsnasiadiudaduom 14 nén §1§
=Y =y 3 1 g ag &8 v
UTMIENARAsalA 1 A599u lidafevay 85.5
= ar - 95 ¥ A At 3 e [ & ar T o T
nam3fnuMiraave 1guinsiinens 19usms Insdwisdadiuas nunms
= oo o st e ar Y T ar 3 o 'n 1 1
AurawuetITms 1dus s Insdnniswadudtunewed  saunsdmuziienudrlede
3 .
drnanaiianuazanlunisdetas s ueuealas Insfmnsadudlinuming
= -~ ¥ ™ 1 a o G -~ ar o o 1 ar T
duazaIsihaissdmuistiasuuudsa TudRtazusms Insawnsvad udianuilf
vy T =y © A as ot -3 =
m31z ludssdennlunmawanumSsgdwanunuaz Inseninies InsAnvngnasalun
o 9/
RRRI
3 o) yd'u 1 LTI ar g [] a+ 1 s 1 [
anuinrudi lvvesdnds bimeldusms Insdwisadauda  nquéiegiedauann
linswSEmsl9usns seavsanansns 1d8asufmdudu Insduwiansisus vazawisa
iy 1 v
Tnsmeloadatsemald  dwdumanavesdn lufenldfe duseuitmslifideudhds
& o as qs & rg '3 & as
p1nEIvea o ldAuss v Insfnnuodeanms Insdwn  uazsiuisdiuruasoa Insdny
#151seiuTms lifioans
HamInagoLaNNaIunLT madenlduSmsdunaunuiinmuduiusiuseduy
9/ P! [T} @ @ o ] o é
51918 gUnmaumeanIaunasouaialinnuduRuiiunguedn  Fns Tawandsen
@ ar oAl T o o = W A = o @ da ' = ar ] § o
duiusinaronsdaadulafonlduimsinnuduiusiunguendn uazdasimlsusmsaa

] ¥
asflanuduiutifussdvery Tasewgszning 21 —40 I fanudesmsiduSmsmuiy



Independent Study Title Factors Affecting the Demand for Personal Identification
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ABSTRACT

The study of factors affecting the demand for Personal Identification Number Phone in
muang district, Chiang Mai has four objectives. Firstly, to study the factors affecting demand in
the using of Personal Identification Number Phone. Secondly, to study behavior in the using of
Persona! Identification Number Phone. Thirdly, to study client attitude towards the services.
Finally, to study knowledge and reason of people who do not use the services.

The data was collected by the questionnaire completed by two groups of subjects: First,
the accidental sampling of 200 subjects who bought Personal Identification Number Phone (PIN
phone) from 4 offices. Second, the stratified sampling of 100 subjects consisting of government or
state enterprise officers, students, private employees and general people. -‘

Conceming factors affecting demand in the use of PIN phone services, the study indicates
that the decision to buy the service depends on whether or not the users can put their own or
family pictures on the cards and that the decreased telephone rates do not affect the normai use. In
addition;, most samples prefer other telephone options such as mobile phones over PIN phones.
Furthermore, advertisement and publicity also affect the decision of telephone uses. If PIN phone
services can be used in conjunction with the economy telephone service (Y-tel 1234) the samples

will be more interested.



The results of the study behavior in using of PIN phone services show that most users
‘bought at telephone service offices more than other places. The PIN phone price that they usually
bought is 100 baht and used 1-5 times a month on average, usually during 12.01-04.00 p.m, and
used for local more than long distance calls. Moreover, they did not collect PIN phone Cards also,
85.5 percent of users made mistakes in using the identification code of 14 digits more than once.

The results of the attitude show the instructions are easy to read and follow. The users can
buy the cards at convenient location at reasonable prices. Furthermore, the users think there
should be Automatic Seller Machine. Finally, the service is attractive because users do have camry
coins and this service can be used in offices where long distance calls are locked.

Most samples who did not use the service do not know enough information. For example,
they do not know that PIN phone service is the same rate as the public telephone and that it can be
used for oversea calls. Moreover, they find the service complicated as the cards must be used only
with the Telephone organization of Thailand phones and there are not enough public telephones.

The results of the hypotheses testing show that the using of other phone optioris relate to
income level. The pictures of themselves or the family relate to certain work groups. The
advertisement also affects the decision and relates to the group works. Finally, the reduced service

rates affect users between 21 - 40 of age.



