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ABSTRACT

The objectives of this study are (1) to analyse the financail cost-and benefits of a Ready-
Made Silk Products Enterprise and to examine a sensitivity analysis when its costs and benefits are
varied, and (2) to analyse and evaluate qualitatively factors affecting the investment decision.

The project is assumed to be 10 years. Financial analysis of costs and benefits are used
to calculate net present value (NPV), internal rate of return (IRR), and benefit and cost ratio (B/C
ratio).

The results of this study show that using the standard interest rate of 11 percent per
annum to discount the projects’ costs and benefits. Net Present Value of the project is 18,430,740
baht. The project has an internal rate of return of 28 percent, while its benefit and cost ratio is
1.08.

A sensitivity analys for this study is conducted using 3 hypothetical situations: (1) the
benefits are varied from 3% to 5% to 10% and to 15% while the costs are fixed, (2) the costs are
varied from 10% to 20% to 30% and to 40% while the benefits are fixed and (3) the benefits (1)

and the costs(2} are varied.



The results of this study show that given the standard interest rate of 11 percent,
hypothetical situation (1) yields the best financial retumns given the benefits are varied at the rate of
15% per year with net present value of 44,572,620 bath, and the benefit and cost ratio of 1.18.
The internal rate of return (IRR) is 48 percent. Hypothetical case (2) yields the best financial
return given the costs are varied at the rate of 10% per year with net present value of 12,120,888
baht, benefit and cost ratio of 1.05. The IRR is 22.31 percent. The hypothetical case (3) yields
the best financial returns given the costs are varied at the rate of 10% and the benefits are varied at
the rate of 15% per year with net present value of 38,262,767 baht with benefit and cost ratio of
1.15. The IRR is 43.26 percent.

To achieve the second objective a total of 85 customers and managers of ready-made
silk products enterprise of ready-made silk products as well as government officials related to the
silk and tourism industries were interviewed. The results of this study show that price, customers
service, place of retailers and sale promotion are important factors affecting customers decision to
buy ready-made silk products. While factors affecting investment decision for setting up ready-

made silk products enterprise include profit, handicrafts preservation and job creation.



