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ABSTRACT

This study has two main objectives, Firstly, to study the factors affecting the demand for
sanitary wares in Muang District, Chiang Mai Province. Secondly, to investigate the type and style
of sanitary wares which consumers preferred, A survey from 6 stores was conducted and 200
customers sample size.

The result of this research shows the customers preferred sanitary wares from the stores
that have more variety in design and type of sanitary wares. Moreover, the customers preferred a
good salesperson to help them make appropriate decisions. Regarding decision making, mast
consumers make their own decisions by studying the properties of the wares ahead of time. Then,
the preferred payment method of most consumers is cash, rather than instaliments. Hence the
factors that affect the purchasing decisions of major sanitary wares are product quality, price,
design and color.

Also, the survey found out that the media that most influences the purchasing decision in

television, magazines, pamphlets and newspapers, ranking from the most to the least preferred.



From the product point of view, most consumers buy low priced sanitary wares. The most
preferred brand in American Standard especially the white color wares is due to the low price when

compared with the other colors.



