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ABSTRACT

This study is the study of Consumption Behavior through Electronic Commerce in
“Thailand. The purposes of this study are twofold: (1) to study behavior of Internet users (2) to
study factors which influence the consumption through Electronic Commerce. Data of 200
samples were collected from questionnaire through Internet users in Thailand.

The result of this study shows that about 62 percent of Internet users are resident in
Bangkok, 48 percent age between 20-30 years old, 64 percent has Bachelor’s degree, and 27
percent has personal income more than 25,000 Baht per month. They have experience of Internet
using more than 3 years. The objective for using Internet is to search for data and news. Only 30
percent of this group used to buy goods and services through Electronic Commerce.

For Internet users who have experience to buy goods and services through Electronic
Commerce, the reason that they brought is to test buying system. Tangible goods that they
brought are books, music CD. For intangible goods are software and music. For services are
banking services, hotel reservation and travel service. The payment was complete by credit card.

For factors that influence the consumption through Electronic Commerce are the
security of payment system, the comparison of price with other sources and the convenience of

searching through computer for 24 hours, respectively. The major barriers to consume through



Electronic Commerce are the insecure payment system and the receiving of poods lately.
respectively.

The reason of Internet users who have no experience to buy goods and services through
Electronic Commerce is that they cannot touch and test goods and services and the
inconvenience of payment system, respectively.

Some recommendation from this study is that the entire companion including merchant,
government and banking business should have coordinate policies of remote banking and
financial services in order to develop the national capacity to support the growth of Electronic

Commerce in Thailand.




