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ABSTRACT

The objective of this study is to analyse the personal ,economic, marketing and other
factors which can affect to demand in buying used houses in Chiang Mai. Questionnaires were
used to obtain data for the study. A total of 100 buyers of used houses in Chiang Mai were
interviewed. The data were then analysed and presented in simple arithmatic forms such as
frequency , average and mean values as well as percentages and ratios .

From the research ,it was found that with regard to the personal factors , more
than half of buyers are female, married , in the age range of 31- 40 years old ,holders of
Bachelor degree; private companies’ employees. As for economic characteristics of the sample ,
the study showed that family income was between10,000 — 30,000 baht per month with monthly
savings of 5,000 baht on average. Income earners were two persons per family , with an
average family size of 3-4 people. The economic factors which were found out to be most
significantly important to affect consumers’ behaviour in buying used houses included family
income, expenses and savings of the family. Other important factors were sources of fund, and
payment methods respectively . As for the social factors it was found out that housing
environment and commuting convenience were the two important factors affecting the sample’s

buying behaviour. The physical factors which were found to be important were the overall



physical of the houses and the number of years the house had been built , and the size of the
house being purchased. respectively. While the marketing factors, specifically the media ,that the
consumers found important were the newspaﬁers and other printed advertising methods.

The study also revealed that consumers preferred single houses and town houses, with
the average area of about 90 and 24 square wha . The average price preferred was 1,200,000
bath for the single house and 650,000 baht for town house respectively.

In selling used houses the seller should set up the price below the current prices and he
should take care and keep the house in good condition before selling. For project owners and
financial institutes , flexibility with regard to ownship and payment conditions policies should

promote better selling of used houses in Chiang Mai province.



