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ABSTRACT

The mam objective of this study was to investigate factors affecting entrepraneurs
decision on using credit services of finance companies. The data used in this study were collected
by interviewing 120 entreprencurs whose businesses were in Muang district, Chiang Mai
province, resulting in 120 observations. The entrepreneurs in this data set were classified into two

groups, the group that used credit services from finance companies and the group that did not.

By using descriptive statistics, this study found that the majority of these entrepraneurs
were in the commerce sector with the average income greater than 10 million baht a year. Their
credit limits were between 5-10 million baht. Their business covered only within northern
Thailand. The ages of their business were between 4-6 years. The main services they used from
tinancial institution were credit and deposits and most of the entrepreneurs were commercial

banks' customers.



To analyse factors affecting the entrepreneurs' decision on using credit services from
finance companies, the logit model was used. The results of the analysis showed that all six
explanatory variables included in the model which. were quick approval procedure, higher credit
limit than commercial banks, convenience for customers, good relationship with finance
companies' officers, adequacy of varieties of services and other better conditions of loan were:

statistically significant.



