[ ] L] ¥
Foieamsnunduuudass flaseniioninadeniudenisdonipsilu
Tuadunaiiios SantaFeoelng

A

%"E)Pd.l #4 UWHTNAN B3
o =
IATHGATAINHTUUNA

v b1 =y o ~ g
AawnsTuMIERUNIsAUATMIISaT: MAas.sziass Tvefind  dsyswnssums
pA. 195 woadmuud nssens

8, Myaur  1¥Aa1s  ATINATS

UNARNED

ar

¥ 9 [
nsfinendsiiifagusaed 2 dsgnis fe (1) iednuriledemisdiyana

o =

o =y s Ha o 4 ¥ djldI
flademednuasngio uasildediumsantn AlidnTnadenmudesmsdieerysiiy
d‘- -2 o = gir = o 2 (Y] @/
iz (2) (edny MgAnIsuMsiendensiluvesfuilnaluvasduneiies Sinia
. ¥
wealmi  inmsdudeyalaslfuuvaeunmannaguiedeivimsdunuunyssy
(Stratified Random Sampling) 91mszennynguiuiInaiaseunsese1ysilulua
@ ~ [0 - | ] o
gunaliie SandauTodvi sauduau 379 au
3 1 = T 1 3 1 é’
wamsfinywu Il nqudusTandiulvgiiumens forgdeud 31 Tauly
msfnyszAveylTnymie Tyne? Janwnmeausauds Jestiudszneve dw
drwmanentinnuiginmie sesaawnlszneugsiediuds T9eldgenduden

+
= Q

ay 20,000 U gn@ERties wasaa Ao Sdawihiilnweuleenstiy  uas

=4

Udludaulng  mseseunssdiiaguszasdiielddfosfunyng

q

aulautuan 6
- = A =§ A Y] a  ode P = 3
Aunndiga seeaeut Memsim uaziiensdestunindduunziiontsim Tudy
e aily weud nadu tusnive Juxa Judvefiisunseunsesnnidiasy
weserstiu Muilefodnuesugie awdeansIdmindfuvesay

=1 o rﬂl Qs 3 r a ¥
edimidasany iinerweluilagiurielnanngusu msnuzihifgeesiy



ad o w o =

yosgnanvies luilededmdian  FoFsveshmagensily  wilnaudvied

a

= &A’!n = L

srndeduaziianmssuiinerduenstiu Judededmuiilu alsninadents
4
daduledennnsily  dwilviediuysanveinguaiedisduedn idniwadems
ciy ] ar [ t -1 = oo
AseuATeIe T uTIIteas q  Heded o1y v1olddedou uaze1dw idsniwa

¥ []
ApNIATILATEN01EHUAUERRA 1 9



Independent Study Title Factors A ffecting the Demand for Guns in Muang

District, Chiang Mai Province

Author Mr. Pornthep Chawla
M. Econ Economics
Examining Comunitiee Assist.Prof. Dr. Prasert Chaithip Chairntan

Assist.Prof. Watcharee Prugsiganont  Member

Lecturer Kannchana  Chokthawon Member

ABSTRACT

There were two purposes of this study; that is (1) to study individual,
economic and marketing factors that affected - the demand of firearms and (2) to study
the behavior in selectipg the firearms of the consumers in Muang District, Chiang Mai
Province. The data collection was from the questionnaire of stratified random sampling
of 379 consumers who owned firearms in Muang District, Chiang Mai Provincg.

The findings revealed that most of the consumers were male and over 31
years old. They had university certificates or Bachelor of Arts degrees and were married,
They were government officials, state enterprise officials or had their own businesses.
Their incomes were more than 20,000 baht per month. Their relatives and office
colleagues initiated their interest in firearms. Most of them had been interested in them
for more than 6 years. Their purposes were mostly to protect their properties and for
sports. Smith and Wesson brand pistols and CZ brand rifles were the most popular.

The price of them depended on economic factors in the country at the time.
The need to protect their properties, accommodation, far from town and relatives' advice

were the social factors. The reputation of the firearm shop, the hospitable sellers with



knowledge of firearms were the firearm shop factors that affected the decision to buy
them. The private factor of the sampling was that occupation affected owning various

brands of rifle. Age, income and occupation affected owning various brands of pistol.



