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Abstract

The financial cost — benefit analysis of investment in document storage business in
Chiang Mai province has two objectives. Firstly to study the demand for document storage
service. Secondly to analyze the {inancial cost — benefit of document storage business in Chiang
Mai province. The outcome of study will lead to investment opportunity for document storage
business in such province. The study is considered into three cases according to the amount of
achieved customer those are 30, 35 and 40 percent of target group respectively.

"The research result showed that the demand or amounts of target group for documnent
storage business in Chiang Mai province tend to increase by 8.2 percent annually, The financial
cost — benefit analysis, in case the amount of achieved customer equal to 30 percent of target
group, showed that the investment is not feasible due to the internal rate of return (IRR) is lower
than the definite loan rate of 16%, moreover net present value (NPV) is negative and the benefit —
cost ratio (B/C Ratio) is less than one. For the cases which amount of achieved customer equal to
35 and 40 percent of target group, the result are feasible due to the internal rate of return (IRR)
are greater than the definite loan rate of 16%, moreover net present value (NPV) are positive and
the benefit — cost ratio (B/C Ratio) are higher than one. In case the amount of achieved customer

equal to 40 percent of target group is the most aftractive for investment because it’s internal rate



of return (IRR), net present value (NPV) and benefit — cost ratio (B/C Ratio) are highest at
23.39%, baht 10,198,369 and 1.2 respectively.

The sepsitivity analysis, for the first situation by decreasing the revenue, the research
result indicated that the investment is not feasible for the amount of achieved customer about 30
percent of target group .The second situation is that the circumstance which operating cost were
increased. The research result showed that in case amount of achieved customer equal to 35
percent of target group, the investment is still feasible even the operating cost increased up to
15.43%. In case amount of achieved customer equal to 40 percent of target group, the investment

is still feasible even the operating cost increased up to 31.69%.



