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Abstract

This study has two mair. obiectives, first is to analyze the consumer behavior in household
electrical appliance consumption in Chiang Mai province. Second, to investigate the type and style
of retailer which consumers prefer. A survey of 400 samples from seven shops and department
stores in Chiang Mai was conducted and the data analyzed.

The result of this research shows that the consumers prefer to buy most electrical
appliances from electronic shops which have the guarantee, after sales service, and many types
and styles of merchandise available at a lower pricc. Because of the household electrical
appliances are quite expensive and durable, so majority of consumers need to know the product
qualifications and have to plan before buying. For choice of payment most of the consumers say
that they prefer to pay by cash.

The factors that influence the consumers” purchase are advertising, product’s brand name,
and price respectively. The advertising media which has highest impact is TV media because it
reached a large number of population and covers all groups of consumers. However, other
advertising media such as magazine, leaflet and radio has different effects for each group of
consumers depending on their age, sex, and education. The price of electrical appliances is also an

important factor. The consumers are likely to purchase more if the price of electrical appliance is



lower even though they already have that kind of appliance. And they will postpone the purchase
if the price is higher.

Regarding types of electrical appliance that consumers want to buy more, the interesting
point is that most consumers focus on the products that give them conveniences and entertainment
for family members. Fashion and social acceptance also affect the consumer behavior in
household electrical appliance consumption because sometime the consumption is to create

acceptance from their social group.




