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ABSTRACT

Doing business today is highly competitive. A Garage is business that has a high market
share. Service is no exception, even so there is a large emphasis on efficient service. The business
of running a small garage that has not been able to compete against others in terms of providing
after-sales service, is probably because there is no knowledge of the market, or knowledge of
services that affect the revenue. If the principle idea is customer relations management, to
improve the services the business will have to compete with large service center.

This research provides customer relations management system for a garage. This system
allows the garage to contact and send information to customers, to be credited in part to the
purchase and the acquisition of the balance. By using the principles of customer relations
management to help in the process of system and process design by UML of the screen, and work
to using PHP development of storage systems, of the chosen resin SQL to help manage the data
within the system. By running the system through a Web browser and using the concepts of life
cycle software development there can be used to guide the software development process
according to the standard software process ISO 29110.

The results of the test system found that the system can record the customer information,
and manage that information, within the system, to process daily customer lists and deliver them
to each customer, via email. Customer satisfaction is also a relationship between the customers

and the garage according to the customer relationship management.



