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ABSTRACT

This independent study aimed at exploring marketing mix affecting physicians towards
prescribing Proton Pump Inhibitor in hospitals in Mueang Chiang Mai District. Data collection
was compiled from the distribution of questionnaires to 134 physicians in Chiang Mai Province.
The given data were then analyzed by descriptive statistics comprising of frequency, percentage,
and mean.

Based upon the findings, most respondents were 41 — 50 years old male, with 30,000 —
40,000 baht monthly incomes. They worked in government hospitals with more than 1,000 units
of hospital beds, had more than 100 patients per weeks, 30 of them were peptic ulcer patients.
The main reason affected their Proton Pump Inhibitor prescription was the medication
effectiveness. They learned about Proton Pump Inhibitor from websites.

According to the study, the marketing mix factors which affected physicians towards
prescribing Proton Pump Inhibitor in hospitals in Mueang Chiang Mai District at high level were
Product, Price, and Promotion, respectively. The marketing mix factor which affected physicians
towards prescribing Proton Pump Inhibitor in hospitals in Mueang Chiang Mai District at

medium level was Place.



The sub-factors for each marketing mix factor which affected their prescribing decision
the most were as follow: For Product, it was the safety of the medication. For Price, it was the
affordable price for the patients. For Promotion, it was the consistent support from medical

representatives. And for Place, it was the quality of medical conserving during transportation.



