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ABSTRACT

This independent study aimed at investigating attitudes of customers in Bangkok
district towards yogurt packages. Questionnaires were used as the research tool to collect data
from the purposive samples; 400 yogurt consumers in the ages of more than 15 years old who
lived in Bangkok and had consumed the product for a year. Then, all data derived were analyzed
by the following applications: the descriptive statistics — frequency, percentage and mean, the
gender influential statistics via T-test and the age analysis of variance at 95% confidence interval
for mean.

The outcome of this study indicated that the majority of respondents were female
with ages ranged between 18-32 years old, Bachelor’s degree and average monthly income of
10,001-15,000 baht. The frequencies in purchasing yogurts were variously found: at less than
once a week, once a week and 2-3 times a week.

Regarding the study on the cognition approach, the average respondents had clear
cognition on following aspects: the package made of biodegradable materials which did not cause
the rubbish problem and the qualifications of yogurt package’s materials.

Regarding the cognition approach on the product information appeared on product
label, the average respondents had clear cognition on following aspects: the information that
should be informed in the qualified yogurt label and the ingredients or qualification of yogurt to

be presented on its label.



Regarding the study on the belief of yogurt package, the average respondents
believed that in general, the packages of yogurt product made of environment friendly with
biodegradable materials and information to be placed on different positions on the product label
could tell the ranks of importance: at the front-side or at the top position was for the most
important information, at sided position was for the second important information and at the
bottom or backside position was for the lowest important position.

Regarding the study on the preference of yogurt package approach, the average
respondents preferred the package with the stamps of environment friendly mark and various
quality guarantee marks as certified by various institutes.

Regarding the study on the behavioral trend approach, the average respondents
tended to purchase only the product whose package was presented the environment friendly mark

and made of biodegradable materials.



