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ABSTRACT

The purpose of this independent study was to study the factors affecting on decision
to use pollution-free crematorium in Ratchaburi Province’s temples. The data was collected by
using questionnaires from monk masters and designated persons consisted of 96 temples as the
whole studied population. The data analysis was done by using descriptive statistics; frequency,
percentage, mean and standard deviation.

The study found that the respondents rated all factors affecting the organizational
buying behavior at medium level of importance respectively; personal factor, organizational
factor, environmental factor, and interpersonal factor. The details of those factors were presented
as follow.

Environmental factor, the respondents rated the highest level of importance to a sub-
factor that the total cost of a pollution-free crematorium was lower than a traditional crematorium.

Organizational factor, the respondents rated the highest level of importance to a sub-
factor of the funeral procedure.

Interpersonal factor, the respondents rated the highest level of importance to a sub-

factor that the sellers ability to convince buyers.



Personal factor, the respondents rated the highest level of importance to a sub-factor
that the respondents were not willing to see the temples spending a large amount of money.

Moreover, the respondents rated average level of importance to the marketing mix
factors of price, product, promotion and place respectively as following details;

Product factor, the respondents rated the highest level of importance to a sub-factor
of product warranty conditions.

Price factor, the respondents rated the highest level of importance to a sub-factor that
the crematorium price was worth for its quality.

Place factor, the respondents rated the highest level of importance to a sub-factor that
the recommendation via the communitys respective person who guaranteed the crematorium
seller background.

Promotion factor, the respondents rated the highest level of importance to a sub-
factor of the technical and applications consultation provided by the seller.

Besides, the respondents found some problems with respect to the crematory
providers 48.96% of the respondents found the highest percentage of problem was that the
temples did not have budget or fundraisers for the pollution-free crematorium. Secondly, 8.33% of
the respondents agreed that there was neither staff nor technician to provide the temple with
assistance when the temple was facing with the application problem. Finally, 12.50% of the
respondents suggested that it was not necessary to install the pollution-free crematorium due to

the low rate of cremation demanded each year.



