
 2 

 ( )

        

 (Job satisfaction)  (Service 

satisfaction)

 (2542: 775) 

 (2541:37) 

 (Expectation) 

 (Value Added) 



4

 “ ”

 (2547,  19) 

 4 

1.

2.

3.

4.

 (Marketing mix)  4 

 Kotler (2003: 139) 

 (Payne,1993  

, 2546:  59-60) 



5

1.  (Product)
 (Intangible product) 

2.  (Price)

3.  (Place) 
 4 

1.  (Outlet) 

2.

3.

4.

4.  (Promotion)
 (Integrated Marketing 

Communication)

, , ,



6

 (Loyalty Program), ,

,

5.  (People) 

1.

2.

3.

4.

5.

6.  (Physical Evidence)

7. /  (Process) 

 (2548) 

 ( )

 ( )



7

 Simple Random Sampling 
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 3.38  3.44 
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 60.75  31-40  35.50 
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 378  .8675 

 T - test F - test 

 1)  205  54.2  31 - 40 

 28.0  154  40.7  10,001 - 15,000 
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