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 2547 – 2551 

5.1

1.  2547 – 2551 

 2548 – 2549 

 2550 – 2551 

2.  2547 – 2551

 2548 – 2549 

 2547  2.46  8.05  2550 – 2551 

 3.34  7.73   2548 – 2549  2547 

 2.28  16.39  2550  0.03  2551 

 3.80  

 2547 – 2551 

 15 – 18 

 65 – 70 

 12 – 13 



67

3.
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4.1  (Managing Productivity) 
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 5-1  2547 

 0.86  2548  0.89  2549 – 2551 

0.79  0.77  0.70  2548 

 2547  2548 

 2549 – 2551 

 2547  2549 – 2551 

 5-2 

 5-2  2547 – 2548 
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 (Partial Productivity) 

 5-3 

 5-3  2547 
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 5-4 

 5-4  2547 – 2551 

 4.25  4.34  4.37  4.40  4.27 

 5-4  2548 – 2549 

81.14  58.64  2550  126.05  2551  74.68 

 5-4  2548 

25.39  2549 – 2551  21.57  21.76  19.44 

 5-4  2548 – 2551 

 144.13  117.54  125.80  117.44 

 5-4  2548 – 2551 

104.17  100.41  196.82  136.38 
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 5-5 

 5-5 

 2548  1.16  2549 – 2551 
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 5-6 

 2548 – 2551  0.77  0.79  0.77  0.78 

4.2  (Managing Marketing Effectiveness) 

 2549 

 2550 

 2547  2548  2550 

 2547  2549 – 2551  59,332,500   15,617,000 

91,495,000  100,017,000  2548 

49,620,500

4.3  (Growth Factor) 

 2548  2550  3,173,000  128,378,000 

 2549  2551  293,762,500  21,478,000 

4.4  (Price Recovery Factor) 

 19 

 2549  2550 



73

4.5  (Productivity Factor) 

(Just in time) 

 Barcode  E-commerce 

(Manufacturing Flexibility) 

 (Kaizen) 

 3  3 

 EVM (Economic Value Management) 

 EP (Economic Profit) 

 BSC (Balanced Scorecard)  

 4

 KPI (Key Performance Index) 

5.

 (Sales Life Cycle) 

 (Cost Life Cycle) 
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5.2

1.
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2.  (Managing Marketing Effectiveness) 

3.  (Growth Factor) 

 2547 – 2551 

4.  (Price Recovery Factor) 

 2549  2550 

5.  (Productivity Factor) 

 E-commerce 

 (Kaizen) 

 EVM (Economic Value 

Management)  BSC (Balanced Scorecard)  KPI (Key Performance Index) 

 EP (Economic Profit)

6.

 5  3 
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 ( )

5.4

1.

-

 (Computer – aided Manufacturing) 

-  (Material – based Techniques) 

 (Inventory Control)  (Materials 

Management)

-

 Upgrade 

 (Preventive maintenance) 

-  (Employee – based Techniques) 

 (Quality 

Management)  (Incentives)  (Put the Right 

Man in the Right Job) 
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2.  (Product – based Techniques) 

 (Value Analysis) 

 (Product Standardization)

3.

4.

-

-

-
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5.5


