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ABSTRACT

The objectives of this independent study were to study factors influencing used car
entrepreneurs in choosing hire purchasing credit service from leasing companies and to search
into problems in using hire purchasing credit service from leasing companies in Mueang district,
Chiang Mai province.

Data was collected by inquiring 60 used car businesses and convenience Sampling
was used. The data analysis comprised frequency, percentage, mean, Analysis of Variance and
T-Test.

This study found that the top three influential factors were which were all of
organizational factors as follow. The first was the service process: quick and in time service as
requested by customers. The second was the product factor: the fair credit limit authorized as
customer requested. The third was the price factor: low interest rate of instaliment low.

The top three problems that used car entrepreneurs have found were as follow. The
first was the environmental factors: bank loan’s interest rate that had an effect to the fluctuation of

hire purchase interest rate. The second was the price factor which was one of the organizational



factors: interest rate of leasing company was high. The third was the product factor which was
also one of the organizational factors: the credit limit authorized was not fair and tailored to
customers’ request.

The study findings suggest leasing companies for marketing strategies improvement
as follow. The product strategy: besides the fair credit limit, the customers’ ability to pay should
be concerned. The price strategy: the interest rate of the leasing company should be in line with
each other financial institutions and the current economic condition of the country. The interest
rate of the leasing company should be fair, and a pass due fine should be justified. The place or
distribution strategy: the location of leasing companies should be closed to used car buéiness
areas, The extension of new branches may be an alternative. The promotion strategy: the leasing
companies should search for information about rebate rate from competitors, then set the
appropriate rebate rate satisfied by dealers.

The people strategy: the selection of credit service officers should consider nice
personality, friendliness, politeness, reliability and trustworthiness. In addition, the credit service
officers should be sufficient in number, and trained to be skillful in order to satisfy customers.
Besides, the credit service officers should usually survey the used car business areas. The physical
evidence strategy: the cleanliness, tidiness and sufficient parking area should be considered.
Besides, the modern equipment should be used to serve customers. Lastly, the process strategy:
The working process should be clear and concise for example making a contract and credit
authorization should be fast operated. The condition of contract should not be complicated and

should be flexible enough in order to fasten the service.



