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ABSTRACT

The objective of this independent study was to study the opinions of medical mask
buyers and users in Chiang Mai towards marketing mix factors of Polypropylene Spun Bond
Non-Woven Fabric Face Masks, as well as problems faced by buyers and users.

The data was collected from questionnaires distributed to 120 samples, 20 of which were
buyers and 100 were users from 5 hospitals and 5 industrial factories in Chiang Mai. The data
was then statistically analyzed using frequency, percentage, and mean. The results of the study
were as follows.

The majority of the buyer respondents were female of 31-40 years old, with
undergraduate education or equal. They held the position of purchasing manager and had 3-4
years of experience in this position,

Regarding to the marketing mix factors, the first factor that the buyer respondents paid
attention to was price, with product's price as the first sub-factor. The second factor was
promotion, with staff's product knowledge and their ability to advice the benefit of products as

the first sub-factor. The third factor was product, with standard quality of products as the first



sub-factor. The last factor was distributing chanel, with convenient access to the sellers as the
first sub-factor.

In terms of problems faced by the buyers, in products, the first problem was products
quality has no standard. In price, the first problem was price did not match with the quality. In
sale distributing chanel, the first problem was products not delivered promptly. In promotion, the
first problem was no sale promotion such as discounts, special offers, and free gifts.

The majority of the user respondents were female of 20-30 years old, with undergraduate
education or equal. They held production position and had more than 4 years of experience.
Their monthly income were between 5,001-20,000 baht.

The user respondents rated the overall importance of the product at-tributes at a moderate
level, and rated the following sub-factors at a high level ; ease of use, standard quality in filtering
dust, germs, and bacteria, and effective protection of dust and smoke, respectively. The problem
that the user respondents ranked at the first level was that the masks did not effectively filter dust

and poisonous substances.



