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ABSTRACT

This independent study investigated the behavior of jewelry consumers by focusing the
factors affecting the selection and the decision making process to purchase jewelry. The subjects
consisted of Thai local consumers and tourists who visited jewelry shops in Amphoe Mueang,
Changwat Chiang Mai, which were not in the department stores. Questionnaires were used as a
tool for data collection. The data was then analysed and descriptively presented together with
frequencics, percentage and means .

The study showed that the respondents were mostly singles females, had settled down
in Chiang Mai, aged 20 — 30 and had bachelor degrees. They worked as employees in privaie
companics and earned the average salary of 15,000 baht. They bought jewelry from Jewelry
shops once a year. Necklaces were the most popular purchase. The items were mainly made of
platinum and decorated with precious stones. They spent less than 10,000 baht for each purchase.

Factors affecting the purchasing decision the most were the quality of the precious
stones; shop assistants” sincerity, impartiality, and honesty when dealing with the customers;
convenient accessibility; reasonable prices; security systems; special discount or offers during

special occasions; and jewelry producing technology.



With respect to the decision making process to purchase jewelry, most respondents
purchased for their own use, especially on birthday occasion. Before they made decisions, they
got information about the jewelry shop from other people or other sources about 1 — 2 weeks prior
to their decision to compare the qualities, design, and prices offered by different jewelry shops.
Most were satisfied with the shops’service of offering ready— made jewelry and they purchased
Jjewelry off the counters, When they wanted jewelry in special or unique designs, they used

made—to-order service. The after sell service they used was item cleaning.



