und 2
= :i :; 3
BUIRANAZITIUNITUTINY IV

=2 d' s ’ F-¥_t 1) @ o g o a o
msanpussstateamlszaunenisaataninananmsaaaulsdoa1snisady

Ed
4 ¥ 9 A

2 o ) T @ @ e = A A
Wevounyaniludunethuldas Samdadmu 3 nougithervesdsil
HHIRATIUNTNNIIMSAMA (Marketing Mix #38 4Ps)"” 11093 au)sniams
= PR ) v @ A = ] 1 oy
amafinugu WWdwsEnldwiuieauesnnuiiswe lwnnguihmine sznouds
[ ¥
n5edilene 11/
a ar & = A A a A I
1. Wandaen (Product) vatode  deiuauewe Iavgsiufoanssnnufoms
3 9 2 sow et = ar - 14 o ay o = o e
yosgnm ifanels wiasasifieueviseniidmunie lulidmunld naadwsisalszney
LY = 9 = = = o - s oy - o
a2 Aum uSms anwAe amufl sanIuIoyana  wandmanAosdiessadss et
(Utility) Tinaien (Value) Tumemgnd1 Seszfinavhldndadasionnsoneld mssmun
o of - o o o A R Y o .
nagnimumandusidomeowiiideilivdelii
< a o 4 . . ]
1.1 AUUANANYDINAANMA  (Product Differentiation) 13BAIUUANAIN

NNNTUILTY (Competitive)
= o sy = o
1.2 ‘Wi]‘l‘iimi)'lﬂENﬂ‘lJizﬂﬂﬂ(ﬂmﬁuﬂﬂ)ﬂlﬂﬁﬂﬁﬂﬂm"ﬁ (Product Component)
1 ig ] ar ar I a v
wu sgTominug gudednyae nMeussadug andui 1a9
o o ] a ow o e .
13 MIsmuadunuandnsas (Product Positioning) 1uniseanuuy
nanfavosLTEmRonansdiumisfinandaazliguarluialvesgnauthvane
1.4 msﬁmmwﬁﬂﬁmcﬁ (Product Development) Lﬁaﬂlﬁwﬁﬂﬁmqﬁﬁﬁ’ﬂymx
d
1 al é o
Tniinazdfn)5a1adu  (New and Improved) Fedosilstienruemisalunmisneuauos
¥ w g yad &
ANABINISVOIRNA IAATIYY
o o W = A
1.5 nagniinutudmlszauni1ansaain (Product Mix) UazeaNaASmN

(Product Line)

"® #3550 @S Iminagany, nsuSvisgalvad (nganwa: fiaundinun,2541)



. =4 1 o oar % @ o =) ar A A a g

2. 511 (Price) nulodsguamdan U lugUadn sautly P drftaesiifie iy

ar gt b4 Y o = r 1
1A Product 31uIudunL  (Cost) woagnd1 Aus InmezilSeuifiousgnienmei

1 1

oo o ar . o oar 4’3 o e -
(Value) HAARMAITUIIAN (Price) MaRAMAIU SIRaA1IgnNs I wiAvzdndulsdo
v o Ya Ly Y o & & v Aa @ . 9
AuTudhmuanagniausndosniiens auAmNTu] (Perceived Value) Tumeomvoagnin
== a, t ar 1 a oo oy [ o o c’u’:
FedeaRinsanmsveusuvesgnilunuA e windusihgenhamsdasusdiiy duyu
= ar " 91 A o [ 1w @ A
Fuawazai ldnefineiiss My uazilassdug
3. ¥oINMsMsTna 1%y (Place ¥39 Distribution) nuwds Iaseaiiavesyes
& ¥ LY Py ¥ A A 3 o e '3 = ' a
nFalszneudlsaoitiuazionssy e doudoninsumnuazusaininesims 1Uds
Y] e o o o L] ar [ = A
ama denfuiiwiadsusiesngamaihmisioaoiunisania dwmnnssunyiums
a 1 oy s o Qs ar
aszvioRuAIlssneUdlr  nsINAs MsAaeduA  wazmanuinudumaemeds Mt
a [ =) 9 1 o/ 4:?
melszneuay 2 aIuAsil
3.1 FOINWMIINIIMUIY (Channel of Distribution) M8 (FuNafinGn
ar 4 o =y & a ow ol = P wl ] ar o 1
fua uaz (M39) nyTudndransuingnlfouiie lldsaalussuuresnemsiadinie

Yesznoudasdnan aunan fusTon niofldmegammnssu

v

fiwan [———>| AuAAIe > Aus Inawsod ldmisgammnssu

3.2 mIatiuayumsnizedIdumigaain (Market Logistics) ¥ 119
o 9t o A 3 or = o o [T N e W e i A g ¥
ﬂssnmﬂmﬂjmﬂuﬂﬁmaauﬂwmﬂamﬂmmi]1ﬂ@mm"lﬂ&mmim mmﬂ%mdqmﬁm
N335y
o a9 oA @/ Ao w 1 .::’
mInszawaITumlsznevdasanund tym"lﬂu
1. MITYUHS (Transportation)
4 o - ey
2. maPusnudum (Storage) HATNITABITUA (Warehousing)

3. MSUSMITAUAINUNAD (Inventory Management)



4. Msdaadunsama (Promotion) 1unsdadedemsfvafudeyaszuieg

a
9

» ¥ ¥
vofudde MeahairusAtazngdnssunisde msfasedeaisenldminauvioiims
418 (Personal Selling) waznsanaodeas Tne luldau (Non-personal Selling) wiesielu
= v = é 4 E7J & 2 2 A Y v o 24 9t
msAnsedeaisiinasdizniviennidenld nilanionarunioslionss lsnannminionls
nseslpdomsuvlseauilszaudy  (Integrated Marketing Communication (IMC)  lag
Frsandenmmmneauiugam windmel guisiu Taoussgyaananesaudu’ld ndes

4
o o A

Heduasundnaiiaadl

@

4.1 a5 Tamen (Advertising) tufnssulumsieuedinasfefueednis
& a o & o= - a g A 1oa @ v &
uaz (M3e) anda VIS vSeanuAa NdssmInetulasdgdunsiens nagntlu
M3 lamaninydosdy
o
41.1 ﬂﬁq‘iﬂf’ﬂ'ﬁﬁ%"lﬁﬁﬁﬂ{nuimym’l (Creative Strategy) uazq‘nf
35ms3 lauot (Advertising Tactics)
412 naynsie (Media Strategy)
42 msvolagldmineuuty (Personal Selling) 1TuAonssunisudadnms
¥ ®
uazyaleamalasliyana smludefivzifoadesiu
421 aagnimsuie agldwinauue
422 MSIAMIBUIGNUUW (Salesforce Management)
43 PISEUATUMINE (Sales Promotion) MINUBY AINISUMTAHASHILDN
at L L &
witovinmslaman  mswvielaslidminouwe  wazmsldduasmsdsenduius %
Y [T & y & 37 & A '
aunsoanszquanuanls neassld nFemsdelregnmdugamenioynnady Turesn
1A = = =
msduaSunisvied 3 guuune
¥ ¥ a = ' ' - A1 1Y a
43.1 mInszAuduilan Genh aduasuMsvIenyegius ing
{Consumer Promotion)

432 nEnssquAunene Bendt asdeasunisvishysgaunans

{Trade Promeotion)

433 05nsEAUNINOINYIY  Bon11 msdudsunueiyag

WUANIUYIY (Salesforce Promotion)
' o e o . . .
4.4 m3 ez mslssndunus (Publicity and Public Relation) N13

TWuilunisgusnnudainerdududimSeusnshn ludesimstioky  diunsissn



@ w o =8 &

1 4 & A w A o
duiuswineds  anuweuitins e Ingesimanilanoadninunaianoosnis
o ow t d} 1 = A @ o o
Thnatusqulanguwils mslfandlufenssamilavesnssenduius
4.5 MIANANHATY  (Direct Marketing %30 Direct Response Marketing)
HASMIARIATONATY (Ontine Marketing) 1umsdndefaanstunguidlminaiielfifams
ABUAUDY (Response) 1ABASY ¥ianmineDeInmsans nusmsemalddauaSundadual
o shg 3 9 & LA E4
Tawassfiugdouasilinansnouauesluviui dszneuaiu
ot ['4
4.5.1 MIVIWNINSFNY
452 msvelavldravuens
13 =3
4.53 m3violaglduagmaen
ar o o o a & 4
454 msvemeInsien Ing wienialfeniun dageleldgnad

k-4
fanssumInouaues wu l9gilewande

4 o
IFIUNI TNV
= o : © o a
a2aly washind" 1adniseemslsmmniidesiuirdadngiy vounuainslu
' < v 1 1 9f st 3 ar = o m
lsuvnabn woh inuasnsamluglnnes snudludedusida Yszdniam

Hanszny  nusovesmselitlesiudiadagiy  uazwgAnssumsldamuniidosiusiia

at & k4

fagfivgnAnsluszdnihunan  anudanudrlefofuriadss@niamussasiadifles

@ o A o A

fudidadagiy  hiflnadeng@nssumsldaaniidestuiidadaiviigndesveununasng

a T a o ad o Y ' 5 4 w
NHATNT Nﬂﬁﬂﬂ‘wf]ﬂﬂiiﬁllﬂ'l51Tﬂ15£ﬂﬂﬂgﬂﬂﬂﬁﬂlﬂ%ﬂ'ﬂﬂiﬂiiuﬂ‘luuﬂﬁ\‘lﬂ'ﬂﬂg YN

o @ or & ar &

mswnfiflostuiidadagis  Adguounuasnsiis Fewawulasmmwigediads Insvieni

4 Heo o A4 ¥ @ , o A o
uﬁgﬁﬂuﬂﬂﬁﬂﬁj YA WIHUITNMIINYATYDIIFUIZIWOUTIY

11 = Ve‘ 94 a o, W A ) ar ¥ o =y
anly wasind . aslimaniifesiumdadagivveununsnsluszavlsunnadn usnu
dwathimiahy . fadmessuvniodie svdnnsdamauywitufanedeunsfunhdas:

2540,



avle A" "lﬁ’ntinﬁai]agﬂ1qﬂﬁssﬂ“lums«'i"?ﬂmsmﬁﬂsmmymnsﬁﬂ
masomsnd lusaume ‘ﬂigﬁ'lf,%"mT'iﬂLLﬂBLLMﬁQﬁﬂgﬁﬂié’ﬂﬁ‘lﬁmﬁ wldmsidasnaiily
Twn  inwpsnsineswnasuduaslszaunisel ludumslfmaaiiodagades  uaz
Jaeasy aneanldfusuasiennmaniiegiine anfwldinsineusufeatunsidans

il edregndowazilaeady uAnyasnsituodiab

" gnfe e . nstinaniidlesusidadagivyvaununsns Tudwadunsemals Sunedu
ar ar =y 1 4 Y ) = o P S ¥ 4 Yo
e Sandadedlnl . Aadnanfumitinde srdyimsfansuypituduaeden:nsdunhdass

2542,



