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ABSTRACT

The objective of this independent study was to study the mixed marketing factors which
influenced the preference of herbicide of farmers in Ban Hong District, Lampoon.

The method of the study was a survey by using questionnaires which were distributed to
the total of 140 farmers, 42 of which were from Tumbon Ban Hong, 25 from Tumbon Paploo, 22
from Tumbon Sritia, 34 from Tumbon Laoyao, and 17 from Tumbon Nongplasawai.

1t was found from the study that the majority of the respondents were male of 41-50
years old, with the highest level of education of secondary school. Their average annual income
was 50,000 baht. Most farmers grew farm produce such as shallot. Those who owned orchard
grew longan trees. Most of them worked on the land of less than 10 rais. They used 1000 ¢c
weed control chemical and used 4-liter weed killer. The frequency of the use of herbicide was 3
times a year. They usually bought the pesticide on weekdays (Monday-Friday) and in the
morning (9-12 p.m.).

The farmers paid attention to the following mixed marketing factors at a high level:
products, price, sale strategies, marketing promotion in terms of sale promotion, and marketing
promotion in terms of employing salespeople. The farmers paid attention to marketing promotion

in terms of advertisement and public relations at a medium level.



