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ABSTRACT

The objective of this'independent study on “ Factor influencing on Buying Decision of
Isuzu Pick-up Truck in Chiang Rai Province * was to study factors influencing on buying
decision of Isuzu pick-up truck in Chiang Rai Province

The data was collected from questionnaires of 278 buyers of Isuzu pick-up truck in
Chiang Rai Province who registered the pick-up truck during the year of 2543 and 2544 The
data were analyzed by using statistical analysis such as frequency, percentages, average and

- weighted average. The results of the study were as follow:

The marketing mix factors which influenced the buying decision of Isuzu pick-up
truck in Chiang Rai Province were listed in descending order of the weighted average level
as follow : product , place , price and promotion respectively.  The details of the study of each
factor were :

All product factors that influenced the buying decision of Isuzu pick-up truck in
Chiang Rai Province were averaged according to their importance as high average level. The
product factor that was ranked as the highest average but, was rated in the highest average level

was econommic of oil.



All price factors that influenced the buying decision of Isuzu pick-up truck in Chiang
Rai Province were averaged according to their importance as moderate average level. The price
factor that was ranked as the highest average and was rated in the high average level was
reasonable price comparing with other brands.

All place factors that atfected the buying decision of Isuzu pick-up truck in Chiang Rai -
Province were averaged according to their importance as high average level. The place factor that
was ranked as the highest average and was rated in the highest average level was having good
factlities.

All promotion factors that affected the buying decision of Isuzu pick-up truck in Chiang
Rai Province were averaged according to their importance as moderate average level. The
promotion factor that was ranked as the highest average and was rated in the highest average level

was having enough parts and good service center.



