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ABSTRACT

The purpose of this study was to analyze consumer behavior in domestic tourism of the
population in Amphoe Mueng, Changwat Chiang Mai. The study was conducted by using
questionnaires interviewing 340 domestic travelers around Thailand within i-3 years in Amphoe
Mueang, Changwat Chiang Mai. Purposive Sampling was used in the study base on four
occupational categories, i.e., 1) Government officials and government enterprise officers.
2) Employees and officers in business organizations. 3) Entrepreneurs or freelancers. 4) Others;
Retired, Housewives, etc. By using percentage, frequency, and mean the data was analyzed and
summarized.

The basic information of domestic tourism showed that the majority of respondents spent
3 days for each trip. The purpose of traveling was relaxation and journey. The place the majority
of respondents would like to visit were attractions regarding the sea and Islands of Thailand.

The most recent tourist information indicated that the most traveled season was in
January and during holidays and festivals. The majority of domestic tourists traveled in the North
of Thailand. The majority traveling activity was visiting beautiful natural sceneries. Family was
the majority group of tourists who traveled together. They approximately traveled with a group of
2 — 4 persons in 3 days and spent 2,000 — 2,999 Baht per person for each trip. Most of the tourists

had planned their trips by themselves.



The decision processes are as follows:

In term of Need Recognition, the main reason for domestic tourism was to save money
compared to international travel. The main reason for choosing tourist attraction was the
requirements of family members,

In term of Information Searching, most of respondents searched additional information
by questioning friends, relatives and acquaintances who had visit the places before.

In term of Evaluation of Alternatives, most of respondents used the criterion of beauty to
evaluate the tourist attraction. They selected it mostly by themselves.

In term of Purchase Decision, most of respondents planned their travel by themselves.
They made their own accommodations and transportation arrangements. They did not reserve a
hotel but the majority stayed with friends or relatives in their house without payment. The major
form of transportation was by their personal cars. They purchased meals mostly in genera! food
shops. The main reason of traveling and managing by themselves was the feeling for privacy.
Decision of travel was made among themselves.

In term of Post Purchase Feeling, the majority of the respondents rated satisfaction of
domestic travel at the mid-level of being “Satisfied”. The rating was scored based on tourist
attraction, accommodations, food services and infrastructure. And they rated satisfaction score as
“Very Satisfied” for tour agencies services and other factors such as no types of accidents
occurring.

The most problems that the respondents indicated in domestic tourism were uncleanness
and environmental destructions of tourist attractions, followed by expensive products and
services.

The most impressive province that the respondents had been to was Chiang Rai. In the
future, Phuket was the province a majority of the respondents plan to go.

Regarding receiving information of “Thailand Grand Festival”, most of the respondents
had received the information before and a majority was interested in “April Songkran Splendors™.

They preferred the promotion “Golden Card for Thailand Grand Festival”.



