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ABSTRACT

The objectives of this study was to study the factors influencing customers decisions in
selecting liquified petroleum gas store in Chiang Mai Municipal, Chiang Mai Province and the
problems encountered on using the service. This study was only studying the people who used
Liquiﬁed Petroleum Gas for hoﬁse_hold cooking and not fm; any comrngrcial ﬁse. ' | N

This study was conducts by using questionairs to Acollec‘t 321 sazﬁples from 14 markets in 14
sub — district in Chiang Mai Province. The samples were chosen by quota. Tl.le data obtained was
analyzed by using SPSS/PC computer software and interpreted in term of frequency, percentage and
mean.

The respondents were female, between 26 — 30 years old, having 4 household members and
average monthly income of 15,001-30,000 Baht.

According to the study, the Marketing Mix Factors that effected the decision making in

selecting liquified petroleum gas store were place, product, price and promotion respectively.



Regarding the place, the respondents gave the mean level at high importance to having
telephone order, sufficient gas container supply, fast home delivery service, having good safety
standard for liquified petroleum gas store, convenient to entry and parking lots, respectively.

Regarding the product, the respondents gave the mean level at high impo;tance to having
good standard condition of gas containers, the weight of gas charge did not meet the standard weight,
home delivery service, gas container inspected periodically, washing gas container regulary, good
reputation, respectively. |

Regarding the price, the respondents gave the mean level at high importance to no charge for
home delivery service, low price and appropriate deposit charged.

Regarding the promotion, the respondents gave the mean level at high importance to friendly
customer service.

Regarding to the problem that most of the respondents faced when using liquified petroleum
gas store service were bad condition of gas container, the weight of gas charge did not meet the

standard weight, and dirty gas container due to the gas container did not wash.



