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ABSTRACT

The main objective of this independent study is to study the customer satisfaction towards
service of the Vista theater, Chiang Mai province. To analyze this customer satisfaction, the
researcher collected data from sample groups. The sample groups consisted of customers visiting

Vista’s theater :

3

Vista Khad Suan Kaew and Vista 12 Huey Kaew. These questionnaires were
analyéed according to the objective of this independent study by using SPSS program for Windows.
Descriptive statisti;:s consisting of Frequency, Percent and Mean was used as the tool for this analysis
as well. Consequently, all data was presented in the form of table. The conclusion of this analysis is
as follows.

Most of the sample group were females who range in age from 18 to 24 years old. They are
single Students and are studing in senior high school or college Their average salary is less than
5.001 baht. They go to see movies approximatly 1to 3 times per month. They go to the theater on

Saturday and Sunday and always select ordinary seats. The most popular time to see a movie is at



1.00 to 3.00 p.m. They like to see western movies, movies from U.S.A. and English language
movies. Both radio and poster media is the major informational source for respondents to ltarn about
movies. The most Popular movies are action movies or movies conceming war and fighting.
Generally, all respondents are highly satisfied in Vista’s theater service with factors for this
reason can be classified into 7 factors respectively. The first 6 factors consisting of service
quality, physical evidence and presentation, product, place, promotion and service process. However,

the last factor, price is in the average level.



