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Abstract

The purpose of the study was to determine the marketing mix factors
influencing buyers in buyin_g private brand products in Muang district, Chiang Mai
province : The Case Study of TESCO LOTUS.

The data was collected from the sample group of consumers who
purchased TESCQO LOTUS private brand products. Most of the respondents were
female, their ages were between 21 — 30 years, education level in bachelor degree
and average earning level per month was Baht 5,001 -~ 10,000, most were
company employees.

The result from the study found that the private brand which most of
consumers bought and used was “Super Save” and they knew this brand from the
shelf. The important factors influencing buyers in buying private brand products

depended on the following conditions :  lower price, discount, quality of product,



manufacturing and expiration date, convenience to access location, good
environment, clear price tag, service hours and where the store was situated in the

community, respectively.



