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Abstract

The purpose of this is to study the attitude of Bangkok consumers toward the food
products under Private Labels. The methodology is undertaken by convenience sampling with
440 samples from 20 branches of 5 retail banners in Bangkok.

Most respondents were 35 — 44 years old, female with a Bachelors Degree, employed,
with 4 members in the family and a family monthly income higher than 40,000 baht. The
frequency of buying dry food product is 4 times a month and Tesco Lotus is the most visited
shop. Average spending for dry food product is between 301 — 600 baht and beverage category is
bought the most.

Most respondents know what a Private Label is and Super Save is the best known brand
while sugar is the most well known Private Label product. Most respondents have bought Private
Label products and drinking water is the most purchased item.

The study showed the respondents’ perception and satisfaction about the Private Label
products. The attributes are:

About product quality, reliability and safety, they all are agreed that the products are safe
but disagree that it is of high quality. They were unsatisfied with the quality of the product as well
as the reliability of the products. Most of them may buy the products in the future but were

undecided whether to suggest others to buy the produect,



About the packaging, respondents agreed that the packaging was close to the leading
brands but was nbt as attractive and was not satisfying to the purchaser.

About the price, respondents agreed that the price was very low and they were satisfied
since the price was worth the money they spent on the item.

For promotion, respondents agreed that there were outstanding in-store display and had
more public relation as well as advertising but had less in sales promotion.

Most respondents future intention to buy Private Label items are definitely buy and

probably buy.



