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Abstract

The independent study of “ The Opinion of Customers toward Services of the
Paddy Central Market : A Case Study of Chao Phra Ya Tarocer Kamnan Song Co.,Ltd.”
aimed to study the opinion of customers and the problems they encountered by using the
services of Chao Phra Ya Taroer Kamnan Song Co.,Ltd.

The data for this study were obtained from 181 customers using the services of
the company. They were divided into 3 groups : 150 customers who sold paddy, 30 who
bought paddy and one who rented a warchouse. The data were then analyzed and
presented descriptively in terms of frequency value, percentage value and mean average,

The result of this study found that customers who bought, and those that sold
paddy were moderately satisfied with the proper company’s location, quality and completion
of the tools, materials and facilities, personnel, complication on service, time taken for the
service, service charge, information for customers, warehouse and other aspects. Meanwhile,
the customer who rented a warehouse was moderately satisfied vﬁth all of above features

apart from the quality and completion of the tools, which were never used.



It was concluded that customers were most dissatisfied with factors such as the
road to the paddy central market was damaged and roughed; tools and facilities that were
not sufficient for the customers ’ needs; the facilities were untidy and dirty; and each service

took a long time.



