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Abstract

The objective of this independent study was to study buyer behavior for timber
construction materials : case study of Chiang Mai Suksawad Co., Ltd. The study was divided

into two parts : buyer behavior for consumers and buyer behavior for organizational buyers.

A sample of 100 consumers was selected by means of convenience sampling. For the
organizational buyers which composed of 4 subgroups : construction companies or contractors,
construction material retailers, housing projects and government organi;ations, 195 buyers
were selected by means of stratified random sampling.  Questionnaires were used for data
collection. The data was analyzed by using the statistical program to generate frequency tables,

percentages and arithmetic means.

The result found that most consumers bought timber for their own home construction
and decoration. The decorating wood products were preferred to another wood products.
The contractors were the main source of information about timber and the most important facfor
influenced the timber purchase was the quality. In the post purchase evaluation most consumers
were satisfied with retailers’ marketing mix. All marketing mix factors were considered at a
highly important level except some subfactors of promotion were considered at a moderate

important level,



For the organizational buyers, the purposes of buying were for construction, decoration
and renovation of houses and buildings. The construction timber, poles and supporting beams
were preferred to another wood products. The wood product retailers were the main source of
information about timber and the most important factor influenced the timber purchase was the
quality. The most important person who influenced in their buying decision was the house
owner or customer, The buying pattern was buying the same products and using the same
buying method from the same supplier. The decentralized buying was used in the branch
organizations. In the post purchase evaluation most organizational buyers were satisfied with
retailers’ marketing mix. Price factor was considered at a highly important level. While product,
place and promotion, the subfactors were considered at a highly important level and a moderate

important level,



