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Abstract

The objective of this independent study is to study the factors which influence
Internet users upon selecting an Internet shop in Muang district, Chiang Mai province. Purposive
sampling method was employed-to sample 200 Thai users using Internet shops from 4 different
localities that were in vicinity of Chiang Mai University, Rajabhat Institute Chiang Mai, Payap
University and another locality in Muang district Chiang Mai with 50 samples each.
Questionnaire, which was used as a tool for this research consists of 3 parts; respondent general
data, respondent behavior in using an Intemnet shop and factors influencing a respondent upon
selecting an Internet shop. The data was analyzed by using SPSS/PC+ computer software and
interpreted in terms of percentage, frequency and mean.

The findings from this study show that most of the respondents were female,
between 18-30 years of age, singles, undergraduates and having income less than 5,000 bahts per
month. They had 1-3 year experiences of using the Internet and for the most part used the Internet
in school or university. The average in using an Internet shop was 1-2 hours a time and up to 2-4
times a week. They had no exact time and date for using an Internet shop. They used the services
of an Internet shop for their recreation and entertainment. Surfing World Wide Web was the most

popular services for the respondents,



The service marketing mix factors that influenced most of the respondents upon

selecting an Internet shop were ranked as follow:.

1.

The equipment & service factor was the respondents’ most concerned factor
and it was also given in the highest important level. The eqdipment with high
speed of the Internet performance was the first priority.

The price factor was the respondents’ second concerned factor and it was also

given in high important level. The fee per hour was the first priority.

. The place factor was the respondents’ third concerned factor and it was also

given in high important level. The cleanliness of the shop was the first priority.
The people factor was the respondents’ fourth concerned factor and it was also
given in high important level. The honesty and sincerity toward customer was

the first priority.

- The communication material & promotion factor was the respondents’ less

concerned factor and it was also given in low important level. The special
lower fee on occasion was the first priority.

The symbols.factor was the least respondents’ concerned factor and it was also
given in low important level. The brandnames or franchise from well-kiown

ISP was the first priority.

Furthermore, the other internal and external factors influenced on the respondents

in low important level.



