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Abstract

The objective of this independent study was to study factors that influence the
customers’ selection of private truck transportation business in Municipal Muang, Chiang Mai
province,

The data was collected by using a structured questionnaire from 210 businesses which
have employed services of private truck transportation business in Municipal Muang, Chiang Mai
province. These 210 businesses were classified into 7 product categories as follows: consumer
goods; books and stationary; agricultural raw materials; auto parts, supplies and machinery;
computers and electronics; pharmaceutical and medical equipment; and construction materials and
furniture, Each product category is consisted of 30 samples. The data was analyzed psing statistics:
frequency, percentage, mean and chi-square. The results of the analysis can be summarized as
follows.

The study found five most important factors in deciding whether or not to use a private ,
trucking company. First was the convenience in product pick-up and delivery. The second most

important factor was the time the trucking company take from the pick-up site to the delivery site.



Third was product security during the shipping process. The fourth was the responsibilities of the
private trucking company. Last but not least was the shipping rates.

The study found that the appropriate shipping rates should be in the range of 0.50 to
1.00 Baht per kilogram and 15 to 25 Baht per piece.

- When the shipping products was either damaged or lost , approximately 60 percent of all
respondents wanted a compensation in terms of the actual cash vatue of the products .

In addition, augmented services desired by most samples were damage insurance in
accordance with the product’s actual value, the customers’ ability to track the shipping products and
the estimation of the delivery time, respectively.

Among various environmental factors the changes in price of diesel and gasoline
significantly effect the customer’s decision to select the trucking service providers, then the

population income which has an indirect effect on consumption and transportation activities.



