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Abstract

The purpose of this independent study on “The Opinions of Farmers in Amphoe
Fang , Chiang Mai Province toward Agriculture Credit Services” is to study the opinions of the
farmers in Amphoe Fang , Chiang Mai Province, about agricultural Credit services of commercial
banks.

The Questionnaires werce used to interview 321 farmers who 190 of them used to
take agricultural credits from commercial banks, whereas the others did not. Data were analyzed and
interpreted in terms of percentage, mean, and standard deviation.

Most of the sampling farmers were at 41-50 years of age and most were male. Their
education levels were mostly elementary. Most of them earn less than or at 100,000 baht per year.
The kinds of agriculture that they did most were rice farm.

The study found that most of them took agricultural credits from the Thai Farmers
Bank Public Company limited.

The main reasons of respondent who used agricultural credits of commercial banks
were convenience and easy approval. The other reasons were good service, good image of bank, etc.

The reasons of the other respondents who did not take commercial bank credits were
that they had other sources of credit, most of them were from Agricultural and Cooperative Bank.
The others reason were that some of them had no title deeds as guarantee and felt incovenient in

contacting with banks.




The results of the farmer’s opinion study in the marketing mix of agricultural credits
were as follows:

The product, agricultural credit, they agreed that the product was good and proper.
The amount , property guarantee , period and condition of credit approval were acceptable.

The price , they agreed that interest and fees of credit were at low level. These would
be good to all farmers so that they could lessen their cost of production,

The place , distribution channel, were found good. The bank is located in
community area and well-known . Besides, the bank has many counters and personnels ,
comfortable car park ,and efficient and effective staff to service their customers.

The promotion , they agreed that the banks used less advertisement , public relation
and direct sale, but preferred to use discount promotion such as discount in interest rates or
commercial fees,

About the bank staff, they have pleasant persenality, good human relation and
service. Moreover, they can service and correct customer’s problems rapidly. Their manners were
belicvable and trust-worthy. For the process of agricultural credits approval, it was found proper and
rapid.

The opinions of the respondents towards the factors of agricultural credit services
were found that most factors were very important except for promotion that was in moderate level.
The most important factors were that the farmers paid special attention to the staff services, the

amount of credit, the conditions of credit approval and interest rates,



