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Abstract

The objectives of this independent study are to study the factors which
effected Thai consumers in choosing Thai traditional massage service in Amphoe Muang
Changwat Chiang Mai and the problems of the consumers in using Thai traditional
massage service in Amphoe Muang Changwat Chiang Mai. The study was conducted by
using questionnaires to collect 200 samples of Thai consumers from 19 Thai traditional
massage places by propotion of the massagers in each places. The data was procemed
and analyzed by using SPSS/PC + computer software and interpreted in terms of
percentage, frequency, mean and mode.

The findings from this study showed that most of the respondents were
male, age between 31 - 40 year - old, married, and employees of private companies.
Most of them also had Bachelor degree, and income between 5,100 — 10,000 bahts per
month.

The most popular Thai traditional massage place that majorities of the
respondents used to and still go now was Rinkaew Povech. The fréquency in using Thai

traditional massage service was 1 — 4 times per month. Most of the respondents had no



exact time and day in going to Thai traditional massage. They spent at least 2 hours and
the reason to use the service of Thai traditional massage was to relax. '

The service marketing mix factors which most influenced consumers in
choosing a Thai traditional massage place were ranked as follow : people and service,
equipment or facilities, place, symbals, price, communication material and promotion,
respectiveé.

The people and service factors that influenced most of the consumers
were the experience and the knowledge of massagers, and the attention paid by staffs to
the customers.

The equipment or facilities factor that influenced most of the consumers
was cleanliness of clothes.

The place factor that influenced most of the consumers was comfortable
and cleaniiness of the room.

The symbols factor that influenced most of the consumers was name or
reputation of Thai traditional massage place.

The price factor that influenced most of the consumers was the price per
hour.

The communication material and promotion factors that influenced most
of the consumers were local newspaper and discount rate more than the other factors.

Furthermore, the other factor that influenced most of the consumers
was for their healthy.

The problems that most of the consumers faced when using Thai
fraditional massage service were ranked as follow : people and sewice, price,
equipment or facilites, place, communication material and promotion, and symbols,
raspectives.

The people and service problems that most of the consumers faced
were massagers, and receptionists, request for extra maoney.

The price problem that most of the consumers faced was the price

charge per hour was not proportion of hour massage.



The equipment or facilities problem that most of the consumers faced

was the unclean clothes.

The place problem that maost of the consumers faced was temperature of
the air conditions.

The communication material and promotion problem that most of the
consumers faced was no discount rate.

The symbols problem that most of the consumers faced was unsure of
the service of new Thai traditional Mmassage places more than the other problems.

Furthermore, the other problem that most of the consumers faced was

the decline of economics condition and Thai culture.



