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Abstract

The objective of this independent study was tostudy factors effecting toward
long term deposits of Siam Commercial Bank (PLC) in Amphoe Muang, Changwat Chiang
Mai,

The study was conducted by using questionnaires interviewed 335 customers of five
long terma  deposits accounts which were Education Account, Housing Account, Wealth Builder
Account, Wedding Account , Happy Life Account from 13 branches. Then the data was
analyzed by using SPSS 7 for windows. Statistical techniques utilized were frequency,
percentage, mean and mode,

Besides having long term deposit accounts, most of custoners prefered deposit in
saving account Regarding type of long term deposit accounts, Wedding Account was the most
popular which monthly deposit amount was range from 500 — 5,000 bath and the deposit term
was 1 to 6 period.

The external marketing factor that most effecting long term depositors was a special

interest rate. The next were type of deposits, location of banks and promotion mix respectively.



According to type of deposits it found that most of customer did not know about the
special term and conditions of each long terr deposits and it was no effect to customer’s
decision.

The location factors that effecting long term deposits customers in priority order were
convenience car park, convenience location, proxirnity office, comfortable atmosphere and near
their hornes.

The most effective promotion mix factors of were bank’s staff, news public relation and
sale promotion.

The advertising media which strong effect to the customer were radio, television,
magazine, friend cutout , leaflet/folder, direct mail, and exhibition respectively.

The advertising media which strong effect to the customers were radio, television,
magazine, friend, cutout, / bolder

In sale promotion that most effecting to customers toward opening a new account
were gift, drawing lots and discount and cadit for shopping in member stores,

The external factors in terms of economic, technolo gy, political and cultural that effected
the long term deposits customers in priority order were government tax policy, good image and
shareholder majority of the property of his magesty king, well known as the first bank in
Thailand, security for the future, modern equipment and efficiency service, modern financial
services technology and good economic condition .

The internal social factors showed that most customer deposit in long term accounts
because they were recommended by their families and relatives.

Psychological factors that effecting the long term deposit customers in priority order
were deposit for their safety life, incase for emergency for upgrade themselves, free insurance,
for their children's education, for wedding, immitation from other people, and for repairing
their house,

Problems about services from the staff of Siam Commercial Bank were slow in service,
staff could not replied or explain the detail to customers, staff could not clear problems in limit
time, staff did not have experience in their jobs, sometimes staff did not paid attention to

custorners and could not remember their customers,



