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Abstract

The objectives of this independent stucty on “Consumers Consumption for Vegetarian
Food In Amphoe Muang, Changwat Chiang Mai” were to study the consumers consurnption
behavior for vegetarian food, to study factors that effected consumers consumption for vegetarian
food, and to study problems of consumers consumptiqn for vegetarian food in Amphoe Muang,
Changwat Chiang Mai. The study was conducted by using the Accidental Random Sampling
method interviewing 150 consumers in 28 vegetarian restaurant by using questionnaires. The data
was computed by using SPSS/PC+ computer software and interpreted in terms of frequency,
percentage, mean, mode and weighted average.

The consumers consumption study showed that the main reason for having vegetarian
food was for good health. The following reason was to avoid destroying life. Most of the
consumers had vegetatian food more than 10 times per month and the next group had no specific
time. The main occasion for having vegetarian food was no specific occasion and the next
occasion was having everyday. Most of the consumers had been having vegetarian food for 1 - 5
years and the next group was less than 1 year. The average amount paid per meal was 21 — 50
baht and the next amount was less than 20 baht. The place where most consumers had vegetarian

food was at the vegetarian restaurant and the next place was cooking their own meals at home.



Other behavior of consumers showed that type of book, which most consumers like to
read, were newspaper and books about health. The television program, which most consumers
like to watch, were news and the TV article. The: hobby of most consumers was watching movie,
watching television, and travel, respectively.

The marketing mix factors which most nfluenced consumer consumption for vegetarian
foods were ranked as follows: product, place, price, and promotion, respectively.

The study showed the details of marketing mix factors as following;

- Product factor : most consumers concerned mainly on the cleanliness and toxin free of
vegetarian foods.

- Price factors : most consumers agreed that economy price was the most important .

- Place factors : most consumers preferred the area restaurant with plenty of parking
space.

- Promotion factors : most consumers preferred the staff who had the knowledge in the
fbod and health and also can give the advice about the vegetarian food.

Other factors that influenced most of the consumers with the highest average of
importance level were the toxin in meat and vegetarian’s ceremony or special religious day more
than other factors. |

Problem that most of the consumers faced in vegetarian food consumption were ranked
as follow: there are few vegetarian restaurant ard very hard to find; the vegetarian restaurant had
not publicized about its location; no advertisement or promotion about vegetarian food so it is not
well known; not many variety selection of food; vegetarian meat taste different from real meat;
some vegetarian food were not adequate in the matket; consumpﬁon of vegetarian food can cause
Jack of good nutrition; more expensive than non-vegetarian food; the selling staffs do not have
knowledge about healthy food; the selling place were not cleaned; the selling place was not
attracted people; and vegetarian food was not delicious; the selling price had no standard; and that
having vegetarian food would be hungry easily, respectively.



