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Abstract

The Purpose of the independent study was to study consumer-buying
behavior for finished herb medicine in Muang district, Lampang province.

The data were collected by using questionhaires asking the 210 finished
herb medicine consumers in Muang distribt, Lampang province, and processed by
using SPSS/PC+ program. The results were analyzed by comparing Frequency,
Percentage and Mean.

The study results showed that the most of respondents were female
64.76%, the main group of age was 31-40 years old 38.10%. The maijority status was
married 64.76%. The education of most respondents is found that 42.38% is in bachelor
education level. The most of respondents, 37.14%, were employee in private company.
Moreover, most of them earn about 5,001-10,000 baht per month 21.43%.

The results from consumer behavior study, it was found that the
respondents gave importance to marketing stimulus in four aspects as followed. First,
product féctor, they gave importance in quality were certified from Ministry of Public
Heaith or FDA approved, clinical indication, cleanliness of the praduct, the reputation of
product brand, appropriated design and size of package. Secondary, price factor,

most of them agree that an appropriated price was more motivated than cheap price.




Third, promotion factor, the research resuits show that they gave importance in the
document of the benefit and salesperson to suggest product Moreover, to have
attractive advertising and give products for free. Lastly, place factor, the availability of
the product in retail outlet (no product shortage) were more important than direct sales
distribution.

For the buyer ‘s response in product choice. The most of them were
consume fo restore health. The reasons to buy finished herb medicine as followed. The
products were without chemical synthetic; and the respondents knew the product ‘s
benefit from books, magazines and brochures. The type of finished herb medicine that
had most frequency-buying rate was in capsule type. The choice of brands, most
popular and the best selling is Lampang Herb Club brand, secondary, the Speciai
Project (Herbal) of Northem regional informal Education Center, Lampang Province.
The most of respondents highly had brand loyalty. The place choice, the manufacturer
and distribution center was the place where the respondent bought finished herb
medicine most often because the places always had products availability (no product
shortage) following by convenience stores because there are convenient selling places
with car parking, various products for shopping. For purchasing time, most respondents
bought finished herb medicines by chance, for example, when sick and gaining as gift
bought and consumed. The most of respondents bought the product at 51-150 baht for

each time of purchase.




