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Abstract
The objectives of this independent study on “Factors That Effected Decision Making of
Foreign Tourists in Choosing A Guest House in Amphoe Muang Changwat Chiang Mai” were to
study the influential factors which effected foreign tourists in choosing guest house in Amphoe
Muang Changwat Chiang Mat and to study problems which occurred during their staying in guest

house in Amphoe Muang Changwat Chiang Mai.

The study was conducted by using questionnaires interviewing 234 foreign tourists from
18 guest houses. The data was computed by using SPSS/PC+ computer sofiware and interpreted

in terms of frequency, percentage, mean, mode and weighted average.

The study showed that the main reason which most of the consumers considered when
deciding to stay in a guest house was good value for the money. The next reasons were that
staying in a guest house can save moncy, and the consumers like the guest house atmosphere

more than other reasons.

The main reason for choosing a guest house in which they stayed was that -t-he guest
house had reasonable and affordable prices. The next reasons were the cleanliness of the guest
house, and suggestion from friends or other people who knew or stayed in that guest house before

more than other reasons,

The service marketing mix factors which most influenced consumers’ decision in
choosing a guest house were ranked as follow: place, price, people or service, equipment or

facilities, symbols, and communication material, respectively.



The place factors that nfluenced most of the consumers with the highest average of
importance level were cleanliness of the guest house, and safety more than other factors.

The price factors that influenced most of the consumers with the highest average of
importance level were that guest house shows its room rates clearly, and that the guest house has
a fixed room rates more than other factors.

The service or people factors that influenced most of the consumers with the highest
average of importance level were courtesy and friendliness of staffs, and responsiveness more
than other factors.

The equipment or facilities factors that influenced most of the consumers with the highest
average of importance level were safety box service, and restaurant more than other factors.

The symbol factors that influenced most of the consumers with the highest average of
importance level were name or reputation of guest house, and that guest house has beer opened
for a long time, respectivelv.

The communication material factors that influenced most of the consumers with the
highest average of importance level wers suggestions from guidebooks, and word of mouth more

than other factors.

The problem that most of the consumers faced during staying in the guest house in
Amphoe Muang Changwat Chaing Mai was the equipment or facility factor in which there was
no toilet paper available in bath room. The seccond was the communication material factor in
which tuk-tuk or taxi drivers annoyed the tourists when arriving at the airport, train or bus station.
The third was the communication material factor in which the tuk-tuk or taxi driver tried to
persuade or take the tourists to another guest house, more than other problem,

When categorized into each service marketing mix problers, the place problem that most
of the consumers faced was that it was noisy. The equipment or facilities problem was that there
was no toilet paper available in room. The price problem was overcharging on service pice. The
people or service problem was bad service at the restaurant. The communication material problem
was that tuk-tuk or taxi drivers annoyed the tourists when arriving at the airport, train or bus
station. The symbol problem was that the guest house’s reputation was affected from tuk-tuk or
taxi drivers trying to persuade the tourists by saying bad things about the guest house, more than

other problems,



