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Abstract

The objectives of the independent study * Consumer Behavior in Selecting Deposit Services
of Commercial Banks in Muang District, Lanpang Province in Economic Crisis in 1997-1998” were to
study consumer behavior in selecting deposit services and the problems in using deposit services of

commetcial banks in Muang District, Lampang Province.

The study sampled 150 customers who used commercial bank deposit services in Muang
District, Lampang Province. The data was collected by using questionaires’ surveyed , and then
processed by using SPSS/PC" program. The statistic used were frequency, percentages and mean, The

results were as follows :

There were 10 commercial banks with 18 branches in Muang District, Lampang Province.
The majority of sample customers selected to use the deposit services at the Bangkok Bank Public

Company Limited and most of them used the services for 2-5 years. They also have the saving



accounts with ATM. services for deposits and withdrawals as a special service apart from the regular
deposits. They used different services more than three times a month. The majority of the sample
customers knew about the different services from brochures. Most customers, who use banks’ deposit
services in the last two years , have not changed banks. For tﬁe grm-lp that have changed banks due to

the dissatisfaction of low interest received.

The study showed that the service process factor was at a high level effecting customers in
selecting deposit service of commercial banks, while people, product, place, price and promotion were

at a moderate level,

The problems encountered from using deposit services of commercial banks were as follows ;
the price and promotion problems were at a moderate level while the service process, place, people

and product problems were at a low level.



