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nagninsasadnsugsiavinng

Company

External
Internal

. Marketing
Marketing

Employees Customers
Interactive

Marketing

- AINUAAINTARIANT 3 ANUTBNFINAUINNT

fan Philip Kotler, Marketing Management, New Jersey, Prentice Hall, 8 th ed., 1994,
p.470

mnmwu.am’tﬁtﬁuﬁanaﬂqﬂ{msmmm%ﬁ 3 fruzasgsnauinig

1. nIARIANNENEN (External Marketing) Ae AanssuUnAnaniunsiaeianasite
flazdmeiten Aeman dasmine uazduazunisTIELinsggnAn

2. meaatanely (intemal Marketing) Aa nsineusuuarnisgalansinauang
1ims unnsafeannuduiudiugndn sasidaninensiilimsatuayunstiiingg Taalk

- o ) ar =4 e £ P 2 or 74
fiansineuganmuduiia iheaienuianalabifugnan

" Philip Kotler, Marketing Management, New Jersey, Prentice Hall, 8 th ed.,
1994, p.470
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2 Cristopher H.Lovelock , Service Marketing, New Jersey, Prentice Hall inc.,
1996, pp.464-465
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1. Trqusudufian (Deluxe/Luxury Hotels) (Julsausanilaumanauiianunanans

v
ar 5

faghudlesmgiifanimassgiaduas Snisdainisednaiiannm  uavnaaAmnims
Anudnage
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AMUILAIINATAINSLNEBL MR NSNS ﬁmmfhu?‘me%mg;ﬁ’mnmﬁu?ﬂﬁqLﬂ*?'a’fg”a AT

13113 NMMSANUIBAINUATAIN

" eyua ypzuwndd, gramnsnniingg, wivinedeglaiosramngse fAndafi 2, 2540,
w121

* James A.Bardi , Hotel Front Office Management, New York, Van Nostrand Reinhold, 1993,

pp.5-9
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{Administration)

I l

deianawn weLiN Wi HNUNERNLINg

(Room Service) (Housekeeping) (Maintenance)

911 : Foster, Dennis L. VIP : An Introduction to Hospitality. Singapore : McGraw-Hill,

1992, p.60
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sualuReannsinusnflesdsenavanseumdn ° 4 szn1s” Re

1. $mBs (Administration) tudnaimauiiitimeRantslsuey Sesunena
ﬂ??Nﬂﬂ@Ej’lﬁﬁ‘ﬁﬂlﬁﬁﬁﬂ'\ﬂ?ﬂuﬁmﬂ'}uﬁ?nﬁﬁLﬁﬂlﬂiﬁﬁﬂﬁwaﬁﬂﬁﬁﬁ‘ﬁu ARLIANAUYUNIS
NARLAZINLRUEMIL AU AR

2. 1uasin (Room Division) HwinAiamiunianifgsfunisdwesinuaznisdanms
FaaRnuanldndauduiunaingg TemuBannsiiseeiiostn anrnisdountin wazey

(R4
LHUIUY

* Dennis L.Foster , An Introduction to Hospitality, Singapore, McGraw-Hill, 1992,
pp.56-57
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{Front Office} (Foods and Beverages) (Recreation and Grounds) {Suppor Division)

Hun Brymer, Robert A, Hospitality Management, 6th ed. lowa, Kandall/Hunt Publishing,
1979 p.453
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*® Robert A.Brymer, Hospitality Management, 6th ed. lowa, Kandali/Hunt
Publishing, 1979 p.453
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