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Abstract

The purpose of the independent study “The Services Markéting Mix
Factors Affecting Consumers’ Choice of Private Hospitals in Amphur Muang,
Changwat Chiang Mai.” was to study the services marketing mix factors affecting
consumers’ choice of private hospitals in Amphur Muang, Changwat Chiang Mai.

This study consists of 178 samples selected from customers in
nine private hospitals in Amphur Muvang, Changwat Chiang Mai by acctdental
sampling, The samples were surveyed by questionnaire and the collected data were
then processed by micro - computer, SPSS-PC’ program, using frequency, percentage,
mean and standard deviation.

The study found that the services marketing mix factors affecting
consumers who were and were not admitted in the hospitals in & high level were five
factors: people, process, place, product and customer service. However the two
factors: price and promotion were in a moderate level.

The four additional factors that affected customers who were admitted

in the hospitals in a high level were process, product, price and place.



