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Abstract

The objectives of the independent study on “Factors Affecting Consumers
Purchasing Decision for Personal Computer in Amphoe Muang,Changwat Chiang Mai were
to study the factors affecting consumers ‘purchasing decision for personal computer and the
consumers problerms.,

The samples were personal computers’ owners in Amphoe Muang, Changwat
Chiang Mai and were categorized in 4 groups by their occupations : students, government
officers and state enterprise employees, private bué.iness employees, and entrepreneurs and
others. Thirty questionuaires were random distributed to samples, workplace. The data
obtained were processed by micro computer, Slf-’SS/PC+ program, using descriptive statistics
such as frequency, percentage, mean, and mode.

The study on marketing factors showed that in average product factors had the
highest influence on consumer's decision. The second hat most influential was price factors,
followed by place and promotion factors, respectively. The most influential product factors
were the after sales services, the availability of service center, the guarantee period, the
delivery and set-up service, model of CPU and RAM, the operating system, the size of Hard
Disk, the fine monitor, upgrade ability, the availability of office software, multimedia, training,
the colorful display, the chip brand , the quality of software games, the monitor size, the

internet applicability , and the trademark respectively.



- -

The most influential price factors were the computer’s price, the service charge after
purchasing, the peripheral price, the discount, and the term of payment, respectively. The most
influential place factors were the direct distributor followed by the store s reputation, good
location, the variety of the products, the access of chain stores,‘and the relationship with the
store , respectively. The most influential promotion factors were product testing, followed by
the well-trained “salesman, the discount sirategy, and the premium. The most influential
advertising media was the television commercial, followed by advertising via newspaper,
magazine, pamphlet, folder, bi]iboard, and radio respectively. |

The most influential external factors omn CODSUMETS purchase decision were the
progression in career followed by the lower of price, the friendly using, the computer
demanded in education curriculum, the prevailing of computer in the society, the availability of
the computer seminars, and the popularity of internet and the use of computer for home
entertainment.

The consumers faced problems averagely in low level . However the study also
showed that the consumers faced price problems averagely in high level while product , place,
and promotion problems averagely in low level.  Nevertheless, the rapid changing of
techmology causing outdated model, and the undesirable service after sales were the product
problems which the consumer faced in high degree. The time consuming of repair, the patent
problem, the adding new part problem, the upgrade problem, the computer hanging, virus of
computer, the defective software, the mobile problem when fixing or adding new periphery
was needed, the consiantly break down, the insufficient availability of newly software, and the
" incapacity of using newly software with the existing computer were the problems which the
consumer faced averagely in low degree. The consumer also faced the price problems
averagely in high degree which were the rapid decre#sing in price and the costly software ,
respectively. The consumer faced the place problems averagely in low degree , namely , the
failure of repair, the inaccessible service center, and the store s neglect of keeping its promise,
respectively. The consumer also faced the promotion problems averagely in low degree which
were the unavailable of assistant followed by the lack of news, and recent technology

mformation , respectively.



