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Abstract

The study on “The Application of Information Technology in the
Advertisement Production of Advertising Agencies in Amphoe Muang , Changwat
Chiang Mai” had two objectives: 1o study the use of information technology in the
advertisement production of advertising agencies in Amphoe Muang , Changwat
Chiang Mai and to study the problems i the application of information technology
in advertisement production of advertising agencies in Amphoe Muang , Changwat
Chiang Mai.

The data were collected by interviewing 5 advertising agencies, in
Amphoe Muang , Changwat Chiang Mai , who used information technology in their
advertisement production.

The reasons for using the information technology in advertisement
production were ranked according to the significance level of the reasons as follows:
to develop the teamwork of the advertisement agencies to match or even to
outperform the competitors, to increase efficiency of producing the advertisement
and to develop an information system for advertisement production . Using the
information technology to increase efficiency of producing the advertisement
were ranked to the significance level of the reasons as follows: to accomplish

advertisement production with higher speed and better time-saving, to facilitate



advertisement production, to develop better guality advertisement production and to
upgrade the quality to meet the international standards, to develop the presentation
techniques for the clients in a more efficient way, to enhance the variety of
advertisement production and to reduce the cost of production, respectively .

The study on the application of information technology in the advertisement
production of advertising agencies showed, according to the degree of involvement
of information technology, that the information technology was used directly in the
advertisement production rather than in developing the information system for
advertisement product. Information technology was directly used in creating
advertisement work and in the work presentation. In developing information system
for advertisement production, information technology was used for recording and
developing of database.

The use of information technology by the advestising agencies, as classified
by type of media, showed that the technology was mostly used to produce printing
advertisement and to produce billboard, respectively .

The study on the result of using information technology in advenisement
porduction of advertising agencies showed that the satisfaction on the advantages of
using information technology was averagely in the highest level. The advantages of
direct using information technology in advertisement production were ranked
accordingly to their level of satisfaction as follow : saving time in designing and
producing advertisement work, creating more modem and more creative pieces of
advertisement, meeting international standard work and presenting the works to
clients in a more efficient way and reducing cost of production

The study on the results of using information technology in developing
information system for advertisement production showed that the satisfaction was
averagely in the moderate level. The advantages of using information technology in
developing information system for advertisement production included better
organization of information and thus higher accessibility and streamlining the

communication and coordination among relevant personels and agencies.




The problems and obstacles in using the informétion technology to produce
advertisement were averagely in the moderate level. Problems regarding personels |
were ranked highest and in the high level. Problems regarding suppliers’ stability
and service quality, supplicrs’ maintenance and repair services , operating expenses,
installation expenses and hardware were ranked respectively in the moderate level .

Problems regarding software were ranked in the low level .

From the hypothesis test , the results showed that:

The reason for using the information technology of the advertising agencies
in Amphoe Muang , Changwat Chiang Mai , was to increase efficiency of
producing the advertisement.

The advertising agencies in Amphoe Muang, Changwat Chiang Mai used the
information technology directly to produce advertisement work rather than used it
to develop the information system for advertisernent production .

Using information technology in advertisement production of advertising
agencies in Amphoe Muang, Changwat Chiang Mai could develop a better
advertisement production.

Personnel was the most important problem and obstacle in the application
of the information technology in advertisement production of advertising agencies in

Amphoe Muang, Changwat Chiang Maz.




