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ABSTRACT

The objective of this independent study was to find out about the factors that effected
consumer’s purchasing decisions for housing projects of Land & Houses Public Company Limited
in Changwat Chang Mai. This study used as a guide line to develop marketing strategy for sales
planning improvement both in existing projecté and projects in the future , which suitable for the

customers’ need.

In this study , questionnaires were used to collect data from a sample group of 113
customers resident in the 5 projects , which consisted of 55 residents of Busarin project , 29
residents of Sewalee 1 project , 6 residents of Sewalee 2 project , 17 residents of Nantana
project , and 29 residents of Prukvaree project. The data were computed by using software
SPSS/PC+ and interpreted in terms of frequency , percentage mode , and weighted average. The

results of the study were as follows :

The study found that the first reason which made customers to purchase a house in a

+ housing project was that they wanted to five in more pleasant surroundings , the second reason



was that they wanted more safety and the third was that they wanted to be the owner of the

house respectively.

The main reason for purchasing a house in the projects of Land & Houses Public
Company Limited was the confidence in Land & Houses’ goodwill and the facilities available.
The next reasons were the attractive environment of the project which was present to live in

r

the better security and nice home , respectively.

In term of the marketing mix factors , the consumers ordered the factors that
influencing the consumers to purchase the housing project were as follows : the product came

first , second was location , third was price , and marketing promotion was the last,

In terms of the product factors , the main factor that influence the consumers to
purchase the house was the beautiful environment of the project. The second was the good
quality material of the house. The third was there were good security guards in the project. The

number of housing unit in the project had it mean in term of little affect.

In term of the place factors , the first factor that influencing the consumers® decision to
purchase was its accessibility. The second was the location , and next factors were location

near by amusement park or near by park , fitness facility and work place respectively.

In term of the price factors , the first factor that influencing the consumers’ decision to
purchase was the total price of the product . The second was the house’s price and the third

was the price per square wa of land respectively.

in terms of the marketing promotion factors , the first factor influencing the consumers’
decision to purchase the house was the advertising. The second was the salesforce. The third

was sales prombtion and the fourth was Public relations.



