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ABSTRACT

This study of "Consumer Behavior in Using Shopping Centers

in Amphoe Muang, Changwat Chiang Mai" was conducted to examine

the following

1.

Consumer behavior in using shopping centers in Amphoe
Muang, Changwat Chiang Mai

Factors affecting decision-making in selecting of each
shopping center in Amphoe Muang, Changwat Chiang Mai
The problems of consumers in shopping at each shopping

center in Amphoe Muang, Changwat Chiang Mai

In this study, the author utilized a sample of persons

who used three shopping centers in Changwat Chiang Mai. The



samples were purposive sampling, accidental sampling and equal
number sampling method. The data were collected by questionaires
and were analyzed by microcomputer using the SPSS/PC+ program.
Rate percentages, frequency distribution table, chi-square test
were carried out. The findings of this study were summarized as
follows : |

Most of consumers usually used Khad Suan Keaw shopping
center. They went shopping 2-3 times a week, usually in the
evening during holiday and weekend. The average money spent less
than 800 baht. They made decision in purchasing by themselves.
Most of them went shopping at department store more than other
shops.

Age, marrital status, occupations and income level of
consumers had affected to behavior of consumers in selecting the
shopping centers, period of times for shopping, average of money
spent and items bought. Also, age, marrital status and
. occupat.ions of cousumers had affected on decision to purchase
goods and service. As well as the occupations of consumers had
affected on times to go to shopping centers. But,éex and education
level of consumers had not affected to behavior of consumers in
using shopping centers.

The variety of goods was the most important factor that
made the consumers go to Khad Suan Keaw. But the convenience

of parking facilities was the major factor that the consumers



prefered to use Airport Plaza. Also the famous shops, variety of
goods and more space and convenience in parking facilities were
the main reasons for consumers to go to Chiang Inn Plaza.

The consumers had different problems at each shopping
center, most of them had problems about the traffic and
inconvenience entering at Khad Suan Keaw. They had problens
because they could not bargain at Airport Plaza and Chiang Inn
Plaza.

The consumers had the following suggestions :

1. The shopping center should have one credit card that

can be used in all shops in the center.

2. The shopping centers should have more convenient

parking facilities.



