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Abstract

The objective of this research were to make a comparative study on sweet corn
production and marketing of farmers in Mae Taeng and San Sai districts, to study the relationship
between personal characteristics, socio - economic factors of farmers and sweet corn production
practices and to investigate problems, obstacles and recommendations of farmers relating to sweet
corn production and marketing,

Samples used were 97 farmers in Mae Taeng district and 102 farmers in San Sai district
(50% sampling for 203 farmers in San Sai district) and hence total sampte of 199 farmers. Data
was collected by the use of questionnaires. Statistical techniques used were percentage, mean,
maximum, minimum and standard deviation. Hypothesis was tested by Chi ~ square test.
Production was compared by t — test while marketing was compared by arithmetic mean and
percentage,

From research findings, it was found that farmers in Mae Taeng district had average age
45.75 years old. Most farmers (86.6%) finished primary school. Family members and labors were
3 and 2 persons on average. Average sweet corn growing experience was 3 years, Average sweet
corn growing area was 4 rai. Average price of output 2.85 Baht per kilogram with average sweet

corn income 25,600 Baht and 2,562 Baht per rai of production cost. Most farmers (70%) had



contacted with neighbors and only 55.7% with extension agents but no one had been trained on
sweet corn.

As for San Sai district, farmers had average age 46.61 years old, Most farmers (77.5%)
finished primary education. Family members and labors were 4 and 2 persons on average
respectively. Average growing experience was 4 years on 5 rai of sweet com growing area,
Average price of output was 5.10 Baht per kilogram with average income 30,295 Baht and 2,997
Baht per rai of production cost. Most farmers (77,5%) never contacted with neighbors and 69.6%
with extension workers but no one had been trained on sweet corn.

As regards sweet corn production practices, it was found that most farmers in Mae Taeng
district (83.5%) and 51% in San Sai district had correct production practices.

From hypothesis testing, it was found that education lfevel and extension contact had
significantly related to production practices in Mae Taeng district while output prices, neibouring
farmers contact and extension contact had significantly associated with production practices in
San Sai district.

As for comparative study of sweet corn production practices in two districts, it was found
that the differences were found on ploughing, fertilizing, irrigation and weeding, As for
marketing, the differences were found on the reasons for selling to middlemen, transportation and
product payment,

Problem and obstacles included diseases and insect pest, production, low price of output,
capital and production cost middlemen and natural disaster. Farmers’ recommended that they
needed government to guarantee prices, to advice on plant protection as well as on appropriate

production practices and marketing outlets.



