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ABSTRACT

Mung bean the most important agricultural and pulses commodity, was
selected for this study. The objectives of this study were to determine the marketing
costs and marketing margins along mung bean marketing channels, to describe the
market information system of pulses in Myanmar and to evaluate the efficiency of

transmission of price information between the central and local mung bean markets.

Data used in this study comprised of primary and secondary sources. The
primary data of production and marketing in mung bean growing areas were collected
by interviewing 70 farmers in Thonegwa and Pyinmana areas. Besides that, 20
intermediaries in two regions and 5 central wholesalers in Yangon market were also
interviewed to be further understood marketing activities of mung bean marketing
systems in the respective regions. The secondary data of mung bean weekly wholesale
market prices were taken from the first week of January 2000 to last week of

December 2005, which officially released from Ministry of Agriculture and Irrigation.
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The primary data of mung bean production costs were analyzed by enterprise
budgeting. On the average, the farmers have the lowest marketing and production
costs. Additionally, the average margins for the market participants excluding
producers were found that the exporters’ margin were the highest 23.62 percent,
followed by wholesalers in Bayintnaung market 5.22 percent, town wholesalers 4.53
in Thonegwa and 11.63 percent in Pyinmana, primary collectors 0.36 percent in both
study sites respectively. Therefore, we could that the marketing inefficiency existed at

the exporter’s level.

Using Engle and Granger co-integration analysis, the estimated elasticities of
Yangon and Mandalay wholesale price were 1.11 and 0.82. That is when Mandalay
price increased by 1 percent, Yangon wholesale price would be increased by 1.11
percent and vice versa. The values of coefficients implied that in the long-run the
market was slightly less efficient in sending the price signal from Yangon to
Mandalay market indicating the existence of certain level of monopoly power in

Yangon.

The estimated error correction coefficient of Yangon and Mandalay market
price suggested that the adjustment process was relatively slow with 16 percent and
17 percent of the divergence from the long-run equilibrium being corrected each week.
The short-run dynamics indicated that changed in Mandalay prices was transmitted to
Yangon price contemporaneously although not fully with coefficient of 0.41 and 0.37
and vice versa, This indicated that the markets were also linked in the short-run, This
information serves as a guide for planners to make policy interventions in order to

correct mung bean market.

Furthermore, the market information systems need to be improved. The
monitoring data and forecasts relating to mung bean supply, demand and prices
produced by the Ministry of Agriculture and Irrigation should be passed on to
producers and traders in timely and in accurate fashion, so as to help them better

understand production and markets trends. Moreover, dissemination of market
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information by various means particularly radio and television should be developed

and priority should be given to producers.

In closing, it was anti-climatic to state some findings of this study: further
research in the problems of agricultural marketing and agricultural price policy can pay
large dividends and further studies will also show types of market imperfections prevail,

entry or exit barriers to get the complete picture of Myanmar mung bean market.



