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Abstract

The objective of this research was to compare knowledge, aftitudes and practice
of the milk consumers in Chai Prakan district before and after the campaign. The samples
were drawn from 140 milk consumers in Chai Prakan district, Chiang Mai province. In
the campaign, the medias used were poster, radio spot and special event in school.
Statistic used were percentage, . maximum, minimum, mean, standard deviation, t-test
and Chi-square.

From 7 knowledge questions, 6 attitudes questions and 3 practice questions. That
the campaign aim to solves, it was found that knowledge, attitudes and practice have
changed .after campaign. And the study also found that teenagers (20 years old lower)
haved change their knowledge more than adults (20 years old up) While attitudes and

practice of adults have changed more than their counterpart. Female have changed in



knowledge and attitudes more than male. But knowledge and attitudes of those which
earn education attainment have not difference.

From the research results make the researcher come up with the following
suggestions : 1} When campaign about milk consumption in Chai Prakan district, Chai Prakan
Agricultural Cooperatives should take interestéd in female because it easy to change. 2)
Chai Prakan Agricultural Cooperatives should take interested in adults when campaign

about milk consumption.



